[image: image1.png]Queen Margaret University College

EDINBURGH




Where appropriate outcome statements have been referenced to the appropriate Benchmarking Statement (BS)

	1
	Awarding Institution
	Queen Margaret University College

	2
	Teaching Institution
	Queen Margaret University College

	3
	Work-based learning
	N/A

	4
	Programme accredited by

	N/A

	5
	Final Award
	BA (Hons) 

	6
	Programme
	Sociology and Culture 

	7
	UCAS code (or other coding system if relevant)
	LR39

	8
	SCQF Level
	10

	
	Date of validation/review
	May 2004
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	Educational Aims of the programme

	
	The Educational aims of the programmes are to produce graduates who:

· Have sufficient grounding in the core concepts, theories and applications of Sociology to promote their identity as sociologists

· Have an informed, critical and creative approach to understanding culture in contemporary society
· Have a sociological understanding and critical analysis of contemporary social life

· Have an informed, critical and creative approach to their own forms of communicative and expressive practice;

· Have knowledge, attributes and competencies relevant to a diverse range of educational and employment opportunities including self-employment
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	Benchmark statements/professional and statutory body requirements covered by the programme

	
	QAA Benchmark Statement for Media, Culture and Communication 

QAA Benchmark Statements for Sociology
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	Learning Outcomes of the Programme

	
	

	A
	Knowledge and understanding

	
	On completion of their programme, students will have gained knowledge and understanding of (relevant Media QAA benchmark in brackets):

· the history of communication and media technologies, and the role of technology in media production, access and use; (3.1.6; 3.2.6)

· the economic forces which frame the media, cultural and creative industries, and the role of such industries in contemporary political and cultural life; (3.1.2, 3.1.4)

· identify the relevance of comparative understandings of societies and social processes (Sociology benchmark statement 6.1.3)

· key production processes and professional practices, and the legal, ethical and regulatory frameworks relevant to media, cultural and communicative industries; (3.3.4, 3.3.5, 3.3.6, 3.4.3)

· the development of particular media forms and genres and the way in which they organise understandings, meanings and affects (3.1.5, 3.2.1, 3.4.1, 3.4.5, 3.4.6, 3.4.7)

· the processes linking production, circulation and consumption, and the shifting configurations of communicative, cultural and aesthetic practices and systems; (3.2.4; 3.3.1)

· the ways in which the historical development and dynamics of social divisions, cultural formations and practices of cultural consumption play key roles in access to the media and modes of representation; (3.3.3, 3.2.7, 3.5.1, 3.5.3)



	
	· Demonstrate in-depth understanding of the conceptual and theoretical basis of the academic discipline of Sociology (Sociology benchmark statement 6.1.1)

· the processes and conventions of audio, visual and verbal communication through which sounds, images and words make meaning; (3.3.2, 3.4.8)

· an awareness of the ways in which critical and cultural theories and concepts have developed within particular contexts. (3.2.8)

· the roles of cultural formations in the ordering of societies; (3.1.1)

· Appreciate the distinctiveness of Sociology as an academic discipline in relation to other disciplines (Sociology benchmark statement 6.1.8)

· the ways in which different social groups make use of cultural texts and products in the construction of social and cultural realities and identities; (3.1.9, 3.5.2, 3.5.5, 3.5.6)

· the cultural and social ways in which aesthetic judgements are constructed and aesthetic processes experienced; (3.4.2)

· the different modes of global, international, national and local cultural experience and their interaction in particular instances; (3.5.4)

· Appreciate and understand the range of research methodologies, both quantitative and qualitative, commonly used in Sociology (Sociology benchmark statement 6.1.6)



	
	Teaching/learning methods and strategies

	
	Comprehensive module booklets are provided specifying learning outcomes, week-by-week content, and assignment details. This is intended to promote a planned and proactive approach to learning and the development of independent study skills.  Efforts are made to encourage the development of peer-based reading and study groups. A variety of methods will be utilised including:

· lectures

· seminars

· workshops

· directed learning

· independent study


	
	Assessment

	
	A mixture of assessment forms will be used across the programmes including both formative and summative assessments and will include:

· academic essay 

· examination 

· written research report

· class tests

· oral presentation (individual and group)

· practical or creative product (in appropriate medium)

· project or research proposal

· portfolio

· dissertation



	B
	Intellectual (thinking) skills


	
	Skills of Intellectual Analysis

On completion of their programme graduates will demonstrate the ability to:

· understand forms of communication, media and culture as they have emerged historically and appreciate the processes through which they have come into being; (4.1.2)

· critically examine and evaluate such forms with reference to the social and cultural contexts of contemporary society (4.1.3; 4.1.4)
· demonstrate the complexities of the relationship between sociological argument and evidence (Sociology benchmark statement 6.1.7)

· examine the relevance of sociological analysis to social problems and policies (Sociology benchmark statement 6.3.7)
· consider and evaluate their own work in a reflexive manner, with reference to academic and/or professional issues, debates and conventions. (4.1.6) 



	
	· develop substantive and detailed knowledge and understanding in one or more designated areas of the field, and put this critical engagement to productive use; (4.1.1; 4.1.5)

· apply sociological understanding to the critical analysis of a range of issues and changes arising in contemporary British society (Sociology benchmark statement 6.1.5)

· Develop effective sociological argument of a critical, analytical and creative kind (Sociology benchmark statement 6.2.4)

· formulate appropriate research questions and employ and evaluate appropriate research methods in various forms of research for essays, projects, creative productions or dissertations (4.2.1; 4.2.2)

· evaluate and draw upon the range of research methods, sources and the conceptual frameworks appropriate to research in the chosen area; (4.2.3; 4.2.4)
· Critically appraise academic literature and other information sources within the discipline of Sociology (Sociology benchmark statements 6.2.2; 6.2.3)

· retrieve and generate information, and evaluate sources, in carrying out independent research; (5.3)



	
	Teaching/learning methods and strategies

	
	Comprehensive module booklets are provided specifying learning outcomes, week-by-week content, and assignment details. This is intended to promote a planned and proactive approach to learning and the development of independent study skills.  Efforts are made to encourage the development of peer-based reading and study groups. A variety of methods will be utilised including:

· lectures

· seminars

· workshops

· directed learning

· independent study


	
	Assessment

	
	A mixture of assessment forms will be used across the programmes including both formative and summative assessments and will include:

· academic essay 

· examination 

· written research report

· class tests

· oral presentation (individual and group)

· practical or creative product (in appropriate medium)

· project or research proposal

· portfolio

· dissertation



	C
	Practical skills

	
	On completion of their programme graduates will demonstrate the ability to:

· produce work which demonstrates competence in operational aspects of media production and professional practices; (4.3.1, 4.3.2; 4.3.3)

· produce work which demonstrates an understanding of relevant media forms and structures, audiences and specific communication registers; (4.3.5)

· identify, access, interpret and synthesise existing sociological data and information sources (Sociology benchmark statement 6.2.2)
· produce work which is informed by, and contextualised within, relevant theoretical issues and debates. (4.3.6) 

· select and implement appropriate research strategies and methods in the collection of data (Sociology benchmark statements 6.1.6; 6.3.3)

· manage time, personnel and resources effectively, by drawing on planning and organisational skills; (4.3.4

· plan, and if appropriate carry out and present in written form, a piece of independent sociological research with limited guidance (Sociology benchmark statements 6.1.6; 6.2.2)



	
	· initiate, develop and realise distinctive and creative work within various forms of writing or of aural, visual, audio-visual, sound or other electronic media; (4.4.1; 4.4.2)

· be adaptable, creative and self-reflexive in producing output for a variety of audiences and in a variety of media forms. (4.4.3; 4.4.4)

· present scholarly work in both oral and written forms (Sociology benchmark 6.3.6)



	
	Teaching/learning methods and strategies

	
	Comprehensive module booklets are provided specifying learning outcomes, week-by-week content, and assignment details. This is intended to promote a planned and proactive approach to learning and the development of independent study skills.  Efforts are made to encourage the development of peer-based reading and study groups. A variety of methods will be utilised including:

· lectures

· seminars

· workshops

· directed learning

· independent study


	
	Assessment

	
	A mixture of assessment forms will be used across the programmes including both formative and summative assessments and will include:

· academic essay 

· examination 

· written research report

· class tests

· oral presentation (individual and group)

· practical or creative product (in appropriate medium)

· project or research proposal

· portfolio

· dissertation



	D
	Transferable skills

	
	On completion of their programme graduates will demonstrate the ability to:

· critically evaluate some of the common sense understandings of communications, media and culture, and the debates to which these give rise; (4.5.1; 4.5.4)

· analyse how media and cultural policies are devised and implemented, and the ways in which citizens can play a part in shaping them; (4.5.2)

· analyse the role which community and participatory media forms may play in contributing to cultural debate; (4.5.3)

· show insight into the range of attitudes and values arising from the complexity and diversity of contemporary communications, media, culture and society (4.5.5)

· written and oral communication skills in a variety of contexts and modes (sociology 4.3)
· work in flexible, creative and independent ways, showing self-discipline, self-direction and reflexivity; (5.1)

· gather, organise and deploy ideas and information in order to formulate arguments cogently, and express them effectively in written, oral or in other forms; (5.2)

· Statistical and other quantitative techniques (Sociology 4.3)
· organise and manage supervised, self-directed projects; (5.4)

· communicate effectively in inter-personal settings, in writing and in a variety of media; (5.5)

· work productively in a group or team, showing abilities at different times to listen, contribute and lead effectively; (5.6) + (Sociology 4.3)

· deliver work to a given length, format, brief and deadline, properly referencing sources and ideas and making use, as appropriate, of a problem-solving approach; (5.7);

· skills of time planning and management (Sociology 4.3)

· put to use a range of IT skills from basic competences such as data analysis and word-processing to more complex skills using web-based technology or multimedia  (5.9)


	
	Teaching/learning methods and strategies

	
	Comprehensive module booklets are provided specifying learning outcomes, week-by-week content, and assignment details. This is intended to promote a planned and proactive approach to learning and the development of independent study skills.  Efforts are made to encourage the development of peer-based reading and study groups. A variety of methods will be utilised including:

· lectures

· seminars

· workshops

· directed learning

· independent study


	
	Assessment

	
	A mixture of assessment forms will be used across the programmes including both formative and summative assessments and will include:

· academic essay 

· examination 

· written research report

· class tests

· oral presentation (individual and group)

· practical or creative product (in appropriate medium)

· project or research proposal

· portfolio

· dissertation
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	Programme structures and features, curriculum units (modules), credits and award requirements

	
	The programme is studied over four years and is University-based throughout that time.  Study is undertaken at four levels, one for each year of study.  Each level is divided into two 15-week semesters.  The programme is divided into units of study, called modules.  Modules have a credit rating of either 10 or 20 credits, but most are 20 credits and taken place over one semester.  The exception is the dissertation which is 40 credits. 

SCQF Level 7:

Study and IT Skills (10 credits, Semester 1)

Studying Society: the sociological imagination (20 credits, Semester 1)

Narrative and Representation (20 credits, Semester 1)

Public Relations and Journalism Production (20 credits)

Diversity, Inequalities and Identities (20 credits, Semester 2)

Media and Communication Industries (20 credits, Semester 2)

Secondary Data Analysis (10 credits, Semester 2)

(Exit Award: Certificate in Higher Education – 120 credits)

SCQF Level 8:

Knowledge, Ideology and Belief (20 credits, Semester 1)

Media, Technology and society (20 credits, Semester 1)

Philosophy of Social Science and Humanities (10 credits, Semester 1)

Video & Digital Production (20 credits)

Culture and Society (20 credits, Semester 2)

Science, Health and Society (20 credits, Semester 2)

Health and Welfare (10 credits, Semester 2)

(Exit Award: Diploma in Higher Education – 240 credits)

SCQF Level 9:

Classical Sociological Theory (20 credits, Semester 1)

Identity, Subjectivity and the Body (20 credits, Semester 1)

Qualitative Research Methods (10 credits, Semester 1)

Poverty and Social Exclusion (10 credits, Semester 1) 

Contemporary Sociological Theory (20 credits, Semester 2)

Contemporary Cultural Theory (20 credits Semester 2)

Quantitative Research Methods (Sociology) (10 credits, Semester 2)

Culture Option (10 credits, Semester 2)

(Exit Award: BA Sociology and Culture)

SCQF Level 10:

Dissertation (40 credits, Semesters 1 & 2)

Current Debates in Sociology (20 credits, Semester 1)

Current Debates in Cultural Studies (20 credits, Semester 1)

Health and Place (10 credits, Semester 1)

Sociology options (1x10 credits, Semester 2)

Culture Option (2 X10/1X20, Semester 2)

 (Exit Award: BA (Hons) Sociology and Culture –480 credits)



	
	Specific Professional Specifications

N/A
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	Support for students and their learning

	
	Students are supported by the student support systems that are part of the University College’s Learning, Teaching and Assessment Strategy.  These include the provision of a personal academic tutor for every student. In addition, the programme includes a core of study and IT skills for all students.

All students are allocated a Personal Academic Tutor. All students are contacted by their personal tutor each semester.

Students with advanced standing have additional support through the QMAdvance programme.

Students experience a wide range of learning and teaching modes (e.g. lectures, seminars, practical classes, computer workshops, CD ROM and Internet, tutorials, visiting speakers, directed study).

Student Handbook, module guides (some Web based).

Library induction and information skills packages (the latter included in some Level 1 & 2 mandatory modules).

Study skills provided with the modules.

Academic Disabled Student Co-ordinator.

Access to LTSN Sociology and Psychology resources (usually via internet in the first instance).

E-mail access to all Academic Staff.

Staff availability for Student consultation notified weekly.
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	Criteria for admission

	
	UCAS points: 180-228

Scottish Highers: BBB or BBCC, normally to include English

A-levels: CCD

Arts/Social Science Access programme or HNC in any subject

Level 2 entry will be considered for applicants with HNC Social Sciences

Level 3 entry will be considered for applicants with HND Social Sciences

Or other qualifications recognised by the University College including:

· VCE Advanced level

· VCE Double Award

· BTEC National Diplomas and Certificates

· Advanced GNVQ at 

· Irish Leaving Certificate 

· International Baccalaureate 

· European Baccalaureate 

Please contact the Admissions Division of Registry for advice on all other qualifications.

Adult Learners

The University College values diversity in its student body, and students over the age of 21 are very welcome.

For those who have no formal qualifications are advised to contact the Registry Admissions Department with details for example age, and work experience gained since leaving school. An advisory interview can be arranged.  Options available include an Access course or Foundation Year at a local Further Education College or an Exploratory Essay and interview, where appropriate.

Accreditation of Prior Learning
Students with relevant previous study at HNC, HND or degree level or extensive experience may be considered eligible for accreditation of prior learning.  Entry may be possible to year 2 of the course depending upon the qualifications or experience gained. 
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	Methods for evaluating and improving the quality and standards of teaching and learning

	
	Mechanisms for review and evaluation of teaching, learning, assessment, the curriculum and outcome standards

	
	Ongoing Subject evaluation process addressing programme and module review comprising student feedback, staff reflection and External Examiner comment.

Quality as a standing item on Subject Area Committee.

Annual Course Report prepared by the Programme team for consideration by Institutional quality mechanisms.

Periodic review and revalidation in accordance with institutional Quality Framework.

External Examiner Reports.



	
	Committees with responsibility for monitoring and evaluating quality and standards

	
	Student Staff Consultative Committee.

Programme Committee.

Faculty Taught Programmes Committee.

Faculty Academic Board. 

Educational Policy Committee.

Quality Audit committee.




	
	Mechanisms for gaining student feedback on the quality of teaching and their learning experience

	
	QMUC module evaluation questionnaire (institutional).

Student dialogue with Module Co-ordinator.

Personal Academic Tutor system.

Engagement of Students with new initiatives.



	
	Staff development priorities include

	
	Participation in Teaching, Learning and Assessment initiatives

Use of Technology in the curriculum

Research and other scholarly activity in support of the discipline

Income generation
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	Material used in designing the programme

	
	QAA Subject Benchmark Statement for Sociology

QAA Subject Area Benchmark Statement for Media, Culture and Communication

QAA National Qualifications Framework (Scotland)

QAA Codes of Practice

MCC Annual Programme Monitoring Report

External Examiner’s reports

LTA working party recommendations

University College Mission and Strategic Aims

Regulations for the Academic Awards of the University College

University College Learning and Teaching Strategy (QELTA)

Student-Staff Consultative Committee

Staff research interest and expertise
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	Key sources of information about the programme can be found in

	
	The definitive programme document

QMUC prospectus

QMUC website


BA Sociology & Culture

	Yr
	Sem
	10
	10
	10
	10
	10
	10


	1
	1
	Narrative & Representation
	Studying Society: The Sociologists Imagination
	Study Skills and IT 
	Public Relations and Journalism Production

	
	2
	Media and Communication Industries
	Diversity, Inequality and Identities
	Secondary Data Analysis
	


	2
	1
	Media, Technology & Society
	Knowledge, Ideology & Belief
	Philosophy of Science and Humanities
	Video & Digital Production

	
	2
	Culture & Society
	Science, Health & Society
	Health & Welfare 
	


	3
	1
	Classical Sociological Theory
	Qualitative Research Methods
	Poverty & Social Exclusion
	Identity, Subjectivity and the Body

	
	2
	Contemporary Sociological Theory
	Quantitative Research Methods
	Media Option
	Contemporary Cultural Theory


	4
	1
	Current Debates in Sociology
	Health and Place
	Dissertation
	Current Debates in Cultural Studies

	
	2
	Soc Option x 1
	Dissertation
	Soc/Cul St Options x 2
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