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Where appropriate outcome statements have be referenced to the appropriate Benchmarking Statement (BS)
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	Queen Margaret University College 
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	Teaching Institution
	Queen Margaret University College
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	Work-based learning
	-

	4
	Programme accredited by
	-
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	Final Award
	7 MBA Awards
MBA

MBA Cultural Management

MBA Entrepreneurship

MBA E-Tourism Management

MBA Golf & Country Club Management

MBA Hospitality Management

MBA Public Services Management



	6
	Programmes
	8 Postgraduate Certificate Awards

Postgraduate Certificate in Management

Postgraduate Certificate in Cultural Management

Postgraduate Certificate in E-Tourism Management

Postgraduate Certificate in Entrepreneurship 

Postgraduate Certificate in Golf & Country Club Management

Postgraduate Certificate in Hospitality Management

Postgraduate Certificate in Public Sector Management

Postgraduate Certificate in Higher Education

8 Postgraduate Diplomas

Postgraduate Diploma in Management

Postgraduate Diploma in Cultural Management

Postgraduate Diploma in E-Tourism Management

Postgraduate Diploma in Entrepreneurship 

Postgraduate Diploma in Golf & Country Club Management

Postgraduate Diploma in Hospitality Management

Postgraduate Diploma in Public Services Management

Postgraduate Diploma in Higher Education
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	UCAS code (or other coding system if relevant)
	

	8
	Date of validation/review
	15 March 2006
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	General Educational Aims of the MBA Scheme



	
	The general educational aims of the postgraduate diploma are listed below 1 - 7, and align to AMBA guidelines, the scheme’s original aims are numbered in brackets at the end of each aim. Aims 9 and 10 identify the MBA scheme’s Masters aims 

1. Reflect critically on the relationship between previously developed experience in business and management through the framework of current applied and theoretical thinking (1)

2. Prepare students for leadership and transformational roles in organisations
3. Critically develop strategic thinking, innovation and entrepreneurial skills;(6, 8 and 9);

4. Apply previous and newly acquired knowledge and experience to business issues in a range of contexts; (3)

5. Develop knowledge at an advanced level of organisations, their management and the environment in which they operate (2)
6. Develop interpersonal and group working skills (2, and 5)

7. Encourage life long learning and personal development  in self and peers (4)

On successful completion of the Postgraduate Diploma the student will be able to achieve the 7 aims listed above. The award of an MBA will encompass the above aims and additionally a student will be able to 

8. Critically research and evaluate a substantive topic/practice relevant to the student’s named award through sustained independent work

9. Produce a piece of work which will contribute to the development of that field of study/practice
Specific aims for each programme 

The aims listed above provide a generic framework within which all MBAs operate; however each programme also delivers a set of aims geared specifically towards each of the named awards. 

Specific Aims for MBA /Postgraduate Diploma in Management
The Postgraduate Diploma in Management will enable students to

a) Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to human resource management

b) Display a critical awareness of current issues in the field of human resource management

c) Further develop personal and professional qualities through responses to complex issues in human resource management

d) Gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to human resource management 

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA will enable the student to 

g) Contribute to theoretical and/or professional innovation within human resource management

h) Contribute to human resource initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within a human resource paradigm

Demonstrate initiative and responsibility within a framework of substantial autonomy

Specific Aims for MBA/Postgraduate Diploma in Cultural Management 

The Postgraduate Diploma Cultural Management will enable students to 

a) Demonstrate a critical understanding of seminal, as well as  contemporary theory and its relationship to cultural management 

b) Display a critical awareness of current issues in the field of cultural management

c) Further develop personal and professional qualities through responses to complex issues in cultural management

d) Gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to cultural management

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA Cultural Management will enable the student to 

g) Contribute to theoretical and/or professional innovation within cultural management

h) Contribute to entrepreneurial initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within a cultural management paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy

Specific Aims for MBA/Postgraduate Diploma in E-Tourism Management 

The Postgraduate Diploma E-Tourism Management will enable students to 

a) Demonstrate a critical understanding of seminal, as well as  contemporary theory and its relationship to E-Tourism

b) Display a critical awareness of current issues in the field of E-Tourism

c) Further develop personal and professional qualities through responses to complex issues in E-Tourism

d) Gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to E-Tourism 

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA E-Tourism will enable the student to 

g) Contribute to theoretical and/or professional innovation within E-Tourism

h) Contribute to E-Tourism initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within an E-Tourism paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy

Specific Aims for MBA/Postgraduate Diploma in Entrepreneurship 

The Postgraduate Diploma in Entrepreneurship will enable students to 

a) Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to entrepreneurship

b) Display a critical awareness of current issues in the field of entrepreneurship

c) Further develop personal and professional qualities through responses to complex issues in entrepreneurship

d) Gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to entrepreneurship 

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA Entrepreneur will enable the student to 

g) Contribute to theoretical and/or professional innovation within entrepreneurship

h) Contribute to entrepreneurial initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within an entrepreneurial paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy 

Specific Aims for MBA/Postgraduate Diploma in Golf & Country Club Management
The Postgraduate Diploma in Golf & Country Club Management will enable the student to 

a) Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to golf and country club practice 

b) A critical awareness of current issues in the field of golf and country club management

c) To further develop personal and professional qualities through responses to complex issues in the golf and country club sector

d) To gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to the golf and country club sector 

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA Golf & Country Club Management will enable the student to 

g) Contribute to theoretical and/or professional innovation within the golf and country club sector

h) Contribute to golf and country club management initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within a golf and country club paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy 

Specific Aims for MBA/Postgraduate Diploma in Hospitality Management
The Postgraduate Diploma Hospitality Management will enable the student to 

a) Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to public sector practice 

b) A critical awareness of current issues in the field of public sector management

c) To further develop personal and professional qualities through responses to complex issues in the public sector 

d) To gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to the public sector 

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA Hospitality Management will enable the student to 

g) Contribute to theoretical and/or professional innovation within the public sector 

h) Contribute to public sector management initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within a public sector paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy

Specific Aims for MBA/Postgraduate Diploma in Public Services Management
The Postgraduate Diploma in Public Sector Management will enable the student to 

a) Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to public services 

b) A critical awareness of current issues in the field of public services 

c) To further develop personal and professional qualities through responses to complex issues in the public services

d) To gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to the public services

e) Formulate and implement decisions based on aim d  

f) Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA in Public Services Management will enable the student to 

g) Contribute to theoretical and/or professional innovation within the public services

h) Contribute to public services management initiatives at a strategic level, utilising an interdisciplinary approach

i) Apply a range of research skills and competences within a public services paradigm

j) Demonstrate initiative and responsibility within a framework of substantial autonomy
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	Benchmark statements/professional and statutory body requirements covered by the programme

	
	Specific Professional Specifications

The requirements of AMBA (Association of MBAs) and QAA/ABS (the Association of Business Schools) benchmark statements for Masters level Business and Management courses have been used in drawing up this programme.



	11
	Learning Outcomes of the Programme

	
	

	A
	Knowledge and understanding

	
	On completion of their Programme, students will be able to:
CORE MODULES
MSIOP

· Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms

· Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.

· Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.

· Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities

· Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.

· To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
Project

· Design and justify the rationale for a project in an agreed and approved topic relevant to named award.

· Plan and manage a research project.

· Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.

· Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.

· Generate and analyse relevant data in appropriate ways.

· Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.

· Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.

Operations Management

· Critique operations strategy and its links with corporate, financial, human resource and marketing strategies

· Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations

· Critically analyse and address complex issues in contemporary operations and quality management practice

Accounting & Finance

· Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making

· Understand the different financial statements and requirements for profit and not for profit organisations,

· Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations

· Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios 

· Be able to make constructive and imaginative decisions based on the analysis of the organisation

· Understand and explain how accounts can be manipulated through ’window dressing’

· Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making 

· Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making

· Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management

· Practice techniques of budgetary control, and the processes involved in helping organisational decision

· Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes 

· Evaluate and synthesise financial and non financial issues in strategic projects

· Understand the particular difficulties found in making investment decisions in not for profit organisations

Marketing

· Examine the concepts and procedures of strategic marketing decision making

· Discuss, analyse and apply marketing theory

· Apply marketing strategies to existing organisations and brands

· Critically develop information gathering skills developed in formation of a strategic market analysis

· Apply the process of market segmentation to the selection of target markets and market positioning statements

· Critically evaluate the development of a marketing mix strategy for a chosen organisation

· Evaluate statistical market information analysed as input to strategic decision making
Research Methods for Business

· discuss the attributes of different sorts of research approaches and apply these to business problems;

· identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;

· plan and design a quantitative and qualitative research project related to a business problem;

· identify problems inherent in the process and business application of any quantitative and qualitative research project;

· choose, justify and apply a variety of  appropriate data analysis methods;

· Identify the issues for rigour within quantitative and qualitative research.
Strategic Management

· Understand and undertake strategic analysis, formulation and implementation 
· Identify and evaluate the internal variables and external influences which impact upon strategic decisions. 
· Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.

· Appreciate the importance of finance's role in the organisation

· Critically evaluate financial information in developing the organisation's long term aims and objectives

· Take responsibility for the learning experience and managing time

Creative Manager (Campus Based) and Independent Manager (Distance Learning)

· Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation. 

· Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance

· Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives
· Develop creative responses to problems and issues encountered individually and collectively.

· Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives

ROUTE MODULES
Entrepreneurship
· Identify and critically assess issues in entrepreneurial thinking within individuals and organisations

· Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage

· Identify and critically assess the characteristics and role of the family firm within the entrepreneurial framework

· Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK

· Identify and critically evaluate the key characteristics and impact of gender based enterprises

· Critically understand the contributions of SMEs to society

· Critically understand and demonstrate the principles and concepts involved in starting your own business
Human Resource Development

· Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.

· Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.

· Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.

· Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.

· Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.
Contemporary Golf and Resort Development
· Examine critically the nature and evolution of golf developments in the UK, and overseas

· Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts

· Critically analyse and evaluate written and financial data required to develop strategies for golf developments

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
Contemporary Issues in Hospitality

· Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.

· Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.

· Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.

· Distinguish the micro and macro influences that impact upon the contemporary hospitality industry.

· Lead and participate in thoughtful and effective debate
eTourism: Systems and Strategies

· Identify typical network and communication configurations in use in tourism environments

· Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)

· Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems

· Explore the organisational impacts of new technologies in tourism

· Critically evaluate eSystems and eSolutions

· Compare and contrast electronic distribution models

· Appropriately match systems to given tourism cases

· Assess Destination eTourism Capacity and Capability
Public Services Management

· Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.

· Engage critically with contemporary academic debates on the management of public services.

· Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management.

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.

· Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
Issues in Cultural Management
· Critically evaluate contemporary cultural management practices 
· Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice

· Critically evaluate the management and creative dynamic within cultural organisations

· Demonstrate original thinking in approach to cultural management issues 
· Exercise autonomy in the learning experience 



	
	Teaching/learning methods and strategies

	
	Student learning is facilitated through a number of different approaches.  The variety of teaching and learning methods adopted, identified in module descriptors and conforming to the Queen Margaret Masters scheme will promote the participation of students in their own learning.  An essential component at Masters and Postgraduate Diploma level is self-directed study, which comprises the major element of the scheme.  In particular, the use of learning contracts within modules allows students to take a high level of responsibility for their own learning.   Appendix 1 contains further information on learning contracts.

Participants will have a wide range of learning resources at their disposal, which will be introduced to them at the outset.  The use of these resources will be encouraged through the operation of modules.  Resources include highly qualified personnel, who will bring their academic knowledge, research and professional expertise to enable the sharing of expertise.  There are well-established information technology and educational technology facilities.  Students will therefore be enabled to develop their personal, academic and professional skills to Masters/Postgraduate Diploma level through the design of the teaching and learning experiences available.

Within the context of on campus and distance learning, staff have developed support materials, based on WebCT, to facilitate learning, to support student-centred learning and to simulate interactive peer group activities. 

ICT is used explicitly in a number of core and route modules, specifically  Research Methods for Business, eTourism:Systems and Strategies.   Supporting tutorials are available for students who are recruited on to the award without knowledge of Word via student support services

Students studying by distance learning will, on matriculation, receive a pack of materials covering the content of the programme plus copies of Printed Study Guide and A guide to Distance Learning . The Printed Study Guide will contain regular activities and exercises and there will be review questions at the end of each chapter. Each module has a specific WebCT learning environment to support the student and to promote both student-student and student-tutor interactions using asynchronous communications. Where time constraints permit, occasional synchronous ‘meetings’ will be used. Distance learning students will also have access to on-line databases, such as Emerald. The library provides guidance on resource materials available to open and distance learning students.



	
	Assessment

	
	Students following the MBA  Scheme are expected to be active participants in the learning process, and opportunities are provided to enable interactive learning from others to occur.  Therefore the relationship between the processes and outcomes of learning is of particular importance so that assessment becomes an integral part of the learning process.  The approaches to assessment should reflect the learning outcomes at Masters and Postgraduate Diploma level.

Assessment will be part of the on-going process.  Formative assessment using, for example, self and peer group assessment, will be used to enable students to assess their personal and professional development. The majority of assessments will have a formative element.  For example, extended essays or lengthy reports will have an intermediate stage, whereby students are invited to submit an interim paper detailing the structure and content of their assignment and indicating key references.  This will not be compulsory, and will not be given a mark, but will be used to give feedback to the students. In addition to this, a number of modules involve group work with student presentations and these will have a formative element.

Staff are aware of the problem of end loading of assignments and whilst this is difficult to avoid, every effort will be made to minimise the impact on students.  At the start of each semester, an assessment schedule, with all hand-in dates will be published so that students can plan their work.  The use of an interim paper will assist students in starting work on their assignments at an early stage in the semester.

Summative assessment will be academically challenging and enable the application of skills, e.g. critical analysis, rational argument, reasoned decision making, lateral thinking and strategic thinking, to be demonstrated.  This will be achieved, for example, through the use of case studies, a critique of research papers, problem solving/simulation exercises, and student-led seminars.  Opportunities are also provided for the assessment of transferable skills, e.g. communication skills, by requiring students to present and justify decisions orally as well as in written format.  In summative assessment there are opportunities for assessment to be of a continuous nature.

The Masters' dissertation will provide the means of assessing many of the skills already identified but it is the level of research competence and degree of innovative contribution at personal and organisational level which are of prime importance in the assessment of this major piece of work.

Knowledge and understanding of  finance, marketing, operational management, human resources, research, strategy, and organisational and self learning are tested through the range of formative and summative assessments for the core modules.




	B
	Intellectual (thinking) skills

	
	On completion of their Programme, students will be able to:

CORE MODULES

MSIOP

· Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms

· Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.

· Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.

· Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities

· Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.

· To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
Project

· Design and justify the rationale for a project in an agreed and approved topic relevant to named award.

· Plan and manage a research project.

· Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.

· Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.

· Generate and analyse relevant data in appropriate ways.

· Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.

· Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.

Operations Management

· Critique operations strategy and its links with corporate, financial, human resource and marketing strategies

· Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations

· Critically analyse and address complex issues in contemporary operations and quality management practice

Accounting & Finance

· Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making

· Understand the different financial statements and requirements for profit and not for profit organisations,

· Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations

· Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios 

· Be able to make constructive and imaginative decisions based on the analysis of the organisation

· Understand and explain how accounts can be manipulated through ’window dressing’

· Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making 

· Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making

· Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management

· Practice techniques of budgetary control, and the processes involved in helping organisational decision

· Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes 

· Evaluate and synthesise financial and non financial issues in strategic projects

· Understand the particular difficulties found in making investment decisions in not for profit organisations

Marketing

· Examine the concepts and procedures of strategic marketing decision making

· Discuss, analyse and apply marketing theory

· Apply marketing strategies to existing organisations and brands

· Critically develop information gathering skills developed in formation of a strategic market analysis

· Apply the process of market segmentation to the selection of target markets and market positioning statements

· Critically evaluate the development of a marketing mix strategy for a chosen organisation

· Evaluate statistical market information analysed as input to strategic decision making

Research Methods for Business

· discuss the attributes of different sorts of research approaches and apply these to business problems;

· identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;

· plan and design a quantitative and qualitative research project related to a business problem;

· identify problems inherent in the process and business application of any quantitative and qualitative research project;

· choose, justify and apply a variety of appropriate methods to generate data;

· choose, justify and apply a variety of  appropriate data analysis methods;

· Identify the issues for rigour within quantitative and qualitative research.

Strategic Management

· Understand and undertake strategic analysis, formulation and implementation 

· Identify and evaluate the internal variables and external influences which impact upon strategic decisions. 
· Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.

· Appreciate the importance of finance's role in the organisation

· Critically evaluate financial information in developing the organisation's long term aims and objectives

· Take responsibility for the learning experience and managing time

Creative Manager (Campus Based) and Independent Manager (Distance Learning)

· Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation. 

· Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance

· Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives

· Develop creative responses to problems and issues encountered individually and collectively.

· Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives

ROUTE MODULES
Entrepreneurship
· Identify and critically assess issues in entrepreneurial thinking within individuals and organisations

· Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage

· Identify & critically assess the characteristics and role of the family firm within the entrepreneurial framework

· Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK

· Identify and critically evaluate the key characteristics and impact of gender based enterprises

· Critically understand the contributions of SMEs to society

· Critically understand and demonstrate the principles and concepts involved in starting your own business

Human Resource Development

· Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.

· Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.

· Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.

· Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.

· Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.

Contemporary Golf and Resort Development
· Examine critically the nature and evolution of golf developments in the UK, and overseas

· Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts

· Critically analyse and evaluate written and financial data required to develop strategies for golf developments

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
Contemporary Issues in Hospitality

· Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.

· Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.

· Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.

· Distinguish the micro and macro influences that impact upon the contemporary hospitality industry.

· Lead and participate in thoughtful and effective debate

eTourism: Systems and Strategies

· Identify typical network and communication configurations in use in tourism environments

· Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)

· Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems

· Explore the organisational impacts of new technologies in tourism

· Critically evaluate eSystems and eSolutions

· Compare and contrast electronic distribution models

· Appropriately match systems to given tourism cases

· Assess Destination eTourism Capacity and Capability

Public Services Management

· Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.

· Engage critically with contemporary academic debates on the management of public services.

· Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management.

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.

· Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
Issues in Cultural Management
· Critically evaluate contemporary cultural management practices 

· Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice

· Critically evaluate the management and creative dynamic within cultural organisations

· Demonstrate original thinking in approach to cultural management issues 
· Exercise autonomy in the learning experience 



	
	Teaching/learning methods and strategies

	
	The scheme places the student at the centre of the learning process.  The student is expected to take overall responsibility for his/her learning and the teaching and learning strategies are designed to enable independent progress within a supportive framework.  The structure of the scheme consists of a specialist module through which the core group of modules’ principles and theories are applied and assessed. This process is ultimately finds expression in the capstone assessment, the masters project  for each named award and allowing for electives beyond this core facilitates flexibility and meets identified needs.

Intellectual skills are developed in seminars, workshops and student-led activities. This includes tutorials (finance), computer workshops (research), use of a learning journal (creative manager and independent manager), syndicate group work (MSIOP), justifying a research plan (research) and a report (strategic management).



	
	Assessment

	
	A variety of assessment is used to test intellectual skills. These include reports (marketing, research and strategic management), essays (MSIOP and Ops Management), open book examination (finance), oral presentations (entrepreneurship, contemporary golf & resort development)




	C
	Practical skills

	
	On completion of their Programme, students will be able to

CORE MODULES

MSIOP

· Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms

· Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.

· Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.

· Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities

· Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.

· To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts
Project

· Design and justify the rationale for a project in an agreed and approved topic relevant to named award.

· Plan and manage a research project.

· Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.

· Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.

· Generate and analyse relevant data in appropriate ways.

· Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.

· Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.
Operations Management

· Critique operations strategy and its links with corporate, financial, human resource and marketing strategies

· Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations

· Critically analyse and address complex issues in contemporary operations and quality management practice

Accounting & Finance

· Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making

· Understand the different financial statements and requirements for profit and not for profit organisations,

· Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations

· Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios 

· Be able to make constructive and imaginative decisions based on the analysis of the organisation

· Understand and explain how accounts can be manipulated through ’window dressing’

· Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making 

· Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making

· Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management

· Practice techniques of budgetary control, and the processes involved in helping organisational decision

· Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes 

· Evaluate and synthesise financial and non financial issues in strategic projects

· Understand the particular difficulties found in making investment decisions in not for profit organisations
Marketing

· Discuss, analyse and apply marketing theory

· Critically develop information gathering skills developed in formation of a strategic market analysis

· Apply the process of market segmentation to the selection of target markets and market positioning statements

· Evaluate statistical market information analysed as input to strategic decision making
Research Methods for Business

· plan and design a quantitative and qualitative research project related to a business problem;

· identify problems inherent in the process and business application of any quantitative and qualitative research project;

· choose, justify and apply a variety of appropriate methods to generate data;

· choose, justify and apply a variety of  appropriate data analysis methods;

Strategic Management

· Identify and evaluate the internal variables and external influences which impact upon strategic decisions. 
· Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.

· Appreciate the importance of finance's role in the organisation

· Critically evaluate financial information in developing the organisation's long term aims and objectives

· Take responsibility for the learning experience and managing time

Creative Manager (Campus Based) and Independent Manager (Distance Learning)

· Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation. 

· Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance

· Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives

· Develop creative responses to problems and issues encountered individually and collectively.

· Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives

ROUTE MODULES
Entrepreneurship
· Identify and critically assess issues in entrepreneurial thinking within individuals and organisations

· Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage

· Identify & critically assess the characteristics and role of the family firm within the entrepreneurial framework

· Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK

· Identify and critically evaluate the key characteristics and impact of gender based enterprises

· Critically understand the contributions of SMEs to society

· Critically understand and demonstrate the principles and concepts involved in starting your own business

Human Resource Development

· Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.

· Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.

· Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.

· Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.

· Take responsibility for the learning experience and managing time.

Contemporary Golf and Resort Development
· Examine critically the nature and evolution of golf developments in the UK, and overseas

· Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts

· Critically analyse and evaluate written and financial data required to develop strategies for golf developments

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
Contemporary Issues in Hospitality

· Lead and participate in thoughtful and effective debate

· Develop high level oral and written communication skills, retrieve and manage information.

· Take responsibility for the learning experience and manage time.

eTourism: Systems and Strategies

· Appropriately match systems to given tourism cases

Public Services Management

· N/a
Issues in Cultural Management
· Critically evaluate contemporary cultural management practices 

· Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice

· Critically evaluate the management and creative dynamic within cultural organisations

· Demonstrate original thinking in approach to cultural management issues 
· Exercise autonomy in the learning experience 



	
	Teaching/learning methods and strategies

	
	A number of outside speakers are used to reinforce the integration of theory and practice, as well as field trips most notably the weekend field trip involving an industry co-ordinator to run a goal based simulation exercise which will enable a variety of soft and hard skills to be demonstrated and evaluated 


	
	Assessment

	
	Practical skills are developed in a variety of ways: computer workshops (research), business plans (entrepreneurship); role playing exercises (MSIOP), data analysis (finance, research)., oral presentations (golf & resort development, contemporary issues in PSM), teamworking (Creative Manager)


	D
	Transferable skills

	
	MSIOP

· Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms

· Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.

· Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities

· Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.

· To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
· Take responsibility for the learning experience and managing time
Project

· Design and justify the rationale for a project in an agreed and approved topic relevant to named award.

· Plan and manage a research project.

· Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.

· Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.

· Generate and analyse relevant data in appropriate ways.

· Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.

· Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.

Operations Management

· Critique operations strategy and its links with corporate, financial, human resource and marketing strategies

· Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations

· Critically analyse and address complex issues in contemporary operations and quality management practice

Accounting & Finance

· Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making

· Understand the different financial statements and requirements for profit and not for profit organisations,

· Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations

· Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios 

· Be able to make constructive and imaginative decisions based on the analysis of the organisation

· Understand and explain how accounts can be manipulated through ’window dressing’

· Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making 

· Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making

· Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management

· Practice techniques of budgetary control, and the processes involved in helping organisational decision

· Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes 

· Evaluate and synthesise financial and non financial issues in strategic projects

· Understand the particular difficulties found in making investment decisions in not for profit organisations

Marketing

· Examine the concepts and procedures of strategic marketing decision making

· Discuss, analyse and apply marketing theory

· Apply marketing strategies to existing organisations and brands

· Critically develop information gathering skills developed in formation of a strategic market analysis

· Evaluate statistical market information analysed as input to strategic decision making

Research Methods for Business

· discuss the attributes of different sorts of research approaches and apply these to business problems;

· identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;

· plan and design a quantitative and qualitative research project related to a business problem;

· identify problems inherent in the process and business application of any quantitative and qualitative research project;

· choose, justify and apply a variety of appropriate methods to generate data;

· choose, justify and apply a variety of  appropriate data analysis methods;

· Identify the issues for rigour within quantitative and qualitative research.

Strategic Management. 
· Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.

· Critically evaluate financial information in developing the organisation's long term aims and objectives

· Take responsibility for the learning experience and managing time

Creative Manager (Campus Based) and Independent Manager (Distance Learning)

· Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation. 

· Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance

· Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives

· Develop creative responses to problems and issues encountered individually and collectively.

· Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives

ROUTE MODULES
Entrepreneurship
· Identify and critically assess issues in entrepreneurial thinking within individuals and organisations

· Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage

· Identify & critically assess the characteristics and role of the family firm within the entrepreneurial framework

· Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK

· Identify and critically evaluate the key characteristics and impact of gender based enterprises

· Critically understand the contributions of SMEs to society

· Critically understand and demonstrate the principles and concepts involved in starting your own business

Human Resource Development

· Outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.

· Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.

· Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.

· Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.

· Take responsibility for the learning experience and managing time.

Contemporary Golf and Resort Development
· Examine critically the nature and evolution of golf developments in the UK, and overseas

· Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts

· Critically analyse and evaluate written and financial data required to develop strategies for golf developments

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
Contemporary Issues in Hospitality

· Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.

· Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.

· Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.

· Lead and participate in thoughtful and effective debate

· Develop high level oral and written communication skills, retrieve and manage information.

· Take responsibility for the learning experience and manage time.

eTourism: Systems and Strategies

· Identify typical network and communication configurations in use in tourism environments

· Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)

· Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems

· Explore the organisational impacts of new technologies in tourism

· Critically evaluate eSystems and eSolutions

· Compare and contrast electronic distribution models

· Appropriately match systems to given tourism cases

· Assess Destination eTourism Capacity and Capability

Public Services Management

· Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.

· Engage critically with contemporary academic debates on the management of public services.

· Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management.

· Make effective oral and written presentations, appropriate to the level of study.

· Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.

· Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
Issues in Cultural Management
· Critically evaluate contemporary cultural management practices 

· Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice

· Critically evaluate the management and creative dynamic within cultural organisations

· Demonstrate original thinking in approach to cultural management issues 
· Exercise autonomy in the learning experience 



	
	Teaching/learning methods and strategies

	
	Transferable skills form a key aspect of the MBA. Although students learn about business management through a range of industrial, commercial and organisational applications, students are required to apply this information to a range of scenarios. The fact that students on the course come from areas such as health, e-commerce, cultural industries, hospitality, tourism and golf club management allows the opportunity for much discussion of similarities and differences. The collective experience of students on the programme contributes to the development of transferable skills, as does the involvement of professional speakers on the programme.

These strategies will thus develop the students' ability to be analytical and evaluative when reviewing and participating in research.  Emphasis will be placed on the development of critical and innovative ways of thinking.  Students will be encouraged to communicate these findings in an effective and succinct style.  The student will therefore be encouraged to be interactive and to acquire investigative learning skills.  The interchange between students, will acknowledge, and seek to focus and extend the experience and understanding brought by participants to postgraduate learning.  This experience will contribute to a holistic approach to solving complex problems.

Research skills are developed in Research Methods for Business and then applied in the core modules Marketing and Managing Service Industries Organisations and People, together with subject specific materials in Hospitality Operations Management and Contemporary Issues in the Hospitality Industry.



	
	Assessment

	
	The assessments of all core modules in the MBA scheme require students to selectively apply the knowledge and skills learned to the chosen award.  For example, the essay in MSIOP requires students to apply their knowledge to a specific business context.  In Marketing the second assessment topic relates to the ‘professional development of the student’. In Research Methods for Business, the third assignment requires the student to design a research project related to their named award.  In Strategic Management, and Operations Management  students are asked to select an organisation with which they are familiar and apply the principles and theories learnt to that organisation.

The dissertation is designed to apply knowledge and competencies developed in the programme to the independent study of an agreed topic area. The topic may be:

(a)
a research project, based largely around the collection and analysis of primary data;

(b)
a business project, including comprehensive data collection and analysis;

(c)
a case study based on the analysis of an existing organisation, and development of solutions to issues identified




	12
	Programme structures and features, curriculum units (modules), credits and award requirements

	
	On campus and distance learning students undertake the same modules with the exception of the modules

Creative Manager, and Independent Manager. Each programme consists of 8 taught 15 M credit points, and

60 M credit points project 

Semester 1 (September - December)  - Post Graduate Certificate 

1.
Creative Manager (on campus ) / Independent manager (distance learning)

2.
Managing Service Industries Organisations & People

3.
Marketing

4.  Route specialist module

Semester 2 (January - May)  - Post Graduate Diploma

The above 4 modules PLUS 

5.
Accounting & Finance

6.
Research Methods for Business 

7.
Operations Management

8.   Strategic Management

Semester 3 (May - August) - MBA 

9. Dissertation 
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	Support for students and their learning

	
	An induction programme for the course provides an orientation to the programme and facilities, including IT, library and university facilities. All students receive a Course Handbook which provides information on regulations, including appeals procedures. Provides information on core and elective modules and guidance on module choice and assessment procedures. E mail access is available to teaching and administrative staff. English language support is provided for students whose first language is not English.

Full-time and part-time students receive lectures tutorials, seminars and computer workshops. In addition, modules have web-based support materials on WebCT. Each student has a Personal Academic Tutor to advise on module selection and to guide the student through the programme and to liaise with other staff in QMUC (e.g. health care, counselling, careers etc.). The Dissertation is supported using a Dissertation Handbook. Masters students have access to the Postgraduate IT Laboratory.

Distance Learning students are provided with a Guide to Distance Learning, which covers the content of the induction programme. All students have access to Module Tutors using email or WebCT. Each student also has a Personal Academic Tutor, with whom they can communicate using telephone, fax or email.
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	Criteria for admission

	
	The criteria for admission are based on University College Masters requirements and sectoral practices laid out in QAA guidelines. Applicants are assessed on their academic qualifications and experience. Applicants may be required to be interviewed and/or provide an essay in judging their ability to both complete the programme and benefit from the programme

The general requirement for an MBA programme in the UK is normally a minimum of an Honours degree or equivalent and two years relevant work experience, although applicants with significant practical experience will be accepted for entry based on evidence of learning for example management experience.

For students whose first language is not English   

 An overall IELTS score of 6, with individual component scores of at least  5.5 in listening and reading and a minimum of 5.0 in written English in the Academic test.  Applicants falling one increment (0.5 in listening and reading, 1.0 in writing) below the stated entry standard may be admitted on condition of attending a pre-sessional English course. 

· A score of 237 in the computer-based TOEFL exam or 580 in the paper-based exam.
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	Methods for evaluating and improving the quality and standards of teaching and learning

	
	Mechanisms for review and evaluation of teaching, learning, assessment, the curriculum and outcome standards

	
	The Taught Postgraduate Course Committee is responsible for evaluating and improving the quality and standards of teaching and learning for Masters level programmes. It receives input from Student-Staff Committees, Module Feedback forms, Student Representatives, Internal and External Examiners. The Committee agrees an Annual Report (including an Action Plan and a review of previous action), which is forwarded to the Faculty Academic Board for approval. Any changes to modules are discussed and agreed at the TPC before forwarding to the Faculty Academic Board for approval.



	
	Committees with responsibility for monitoring and evaluating quality and standards

	
	As outlined above, the Faculty Academic Board monitors quality and standards based on an Annual Course Report, together with statistics on progression and award rates.

An Exam Board (including External Examiners) reviews the marks awarded for all modules. Decisions about progression and award are  made by the Board of Examiners and forwarded to Academic Council for approval.

The Faculty Academic Board is responsible for the monitoring of standards on academic programmes across the Faculty. The Faculty Academic Board reports to Academic Council (changes to programmes and appointment of External Examiners).



	
	Mechanisms for gaining student feedback on the quality of teaching and their learning experience

	
	All students taking modules receive a Module Evaluation Form, which is returned anonymously and analysed by administrative staff. Collated data and qualitative feedback is provided to the Head of Subject,(Teaching & Learning) , MBA Director and the Module Co-ordinator. The Student Staff consultative Committee for postgraduate awards is convened by students and students set the agenda. The minutes of this Committee are forwarded to the Taught Postgraduate Course Committee which itself feeds into Faculty Academic Board.

There is a university wide student questionnaire, which allows data to be categorised by programme and level. 

	
	Staff development priorities include

	
	Research and scholarship ( 30% of Faculty classified as Research Active in RAE 2001, this to rise to 50% active by 2007)

Development of web based support materials.

Revamping management information systems
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	Material used in designing the programme

	
	Association of MBAs – Aims, Objectives, Learning Outcomes and Curriculum.

Association of Business Schools – Aims, Objectives, Learning Outcomes and Curriculum.

QAA Benchmark Statement for Masters level Programmes in Business and Management.

Websites of Glasgow Caledonian, Oxford Brookes, Strathclyde, Napier, Heriot-Watt, Robert Gordon, Stirling, Ulster, Edinburgh, INSEAD universities, and London Business School 

Discussions with staff, students, and employers

Email correspondence with external examiners
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	Key sources of information about the programme can be found in

	
	QMUC Postgraduate Prospectus

QMUC Web Site

Web sites; Prospect, Guardian




MODULE DESCRIPTORS APPENDIX 1

	Core modules
	On campus
	DL

	Managing Service Industries Organisations & People
	Y
	Y

	Project
	Y
	Y

	Operations Management
	Y
	Y

	Accounting & Finance for Service Industries
	Y
	Y

	Marketing
	Y
	Y

	Research Methods for Business
	Y
	Y

	Strategic Management
	Y
	Y

	Creative Manager (new)
	Y
	N

	Independent Manager (new)
	N
	Y

	
	
	

	Route modules
	
	

	Entrepreneurship
	Y
	Y

	Human Resource Development
	Y
	Y

	Golf & Resort Development
	Y
	Y

	Contemporary Issues in Hospitality
	Y
	Y

	eTourism:Systems and Strategy
	Y
	Y

	Contemporary Issues in Public Services Management (new)
	Y
	Y

	Cultural Management
	Y
	Y

	
	
	

	
	
	


MODULE DESCRIPTORS ATTACHED

Mapping of Learning Outcomes

	S – Studied and/or applied

A – Assessed
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	A
	Knowledge and Understanding
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A1
	Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A2
	Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A3
	Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A4
	Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A5
	Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A6
	To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A7
	Design and justify the rationale for a project in an agreed and approved topic relevant to named award.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A8
	Plan and manage a research project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A9
	Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A10
	Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A11
	Generate and analyse relevant data in appropriate ways.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A12
	Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A13
	Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A14
	Critique operations strategy and its links with corporate, financial, human resource and marketing strategies


	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A15
	Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A16 
	Critically analyse and address complex issues in contemporary operations and quality management practice
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A17
	Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A18
	Understand the different financial statements and requirements for profit and not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A19
	Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A20 
	Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A21
	Be able to make constructive and imaginative decisions based on the analysis of the organisation
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A22
	Understand and explain how accounts can be manipulated through ’window dressing’
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A23
	Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A24
	Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A25
	Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A26
	Practice techniques of budgetary control, and the processes involved in helping organisational decision
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A27
	Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A28
	Evaluate and synthesise financial and non financial issues in strategic projects
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A29
	Understand the particular difficulties found in making investment decisions in not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A30
	Examine the concepts and procedures of strategic marketing decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A31
	Discuss, analyse and apply marketing theory
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A32
	Apply marketing strategies to existing organisations and brands
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A33
	Critically develop information gathering skills developed in formation of a strategic market analysis
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A34
	Apply the process of market segmentation to the selection of target markets and market positioning statements
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A35
	Critically evaluate the development of a marketing mix strategy for a chosen organisation
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A36
	Evaluate statistical market information analysed as input to strategic decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A37
	discuss the attributes of different sorts of research approaches and apply these to business problems
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A38
	identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A39
	plan and design a quantitative and qualitative research project related to a business problem
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A41
	identify problems inherent in the process and business application of any quantitative and qualitative research project;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A42
	Identify the issues for rigour within quantitative and qualitative research.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A43
	Understand and undertake strategic analysis, formulation and implementation.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	A44
	Identify and evaluate the internal variables and external influences which impact upon strategic decisions.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	A45
	Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	A46
	Appreciate the importance of finance's role in the organisation
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	A47
	Critically evaluate financial information in developing the organisation's long term aims and objectives


	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	A48
	Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	A49
	Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	A50
	Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	A51
	Develop creative responses to problems and issues encountered individually and collectively.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	A52
	Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	B1
	Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B2
	Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B3
	Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B4
	Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B5
	Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B6
	To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B7
	Design and justify the rationale for a project in an agreed and approved topic relevant to named award.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B8
	Plan and manage a research project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B9
	Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B10
	Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B11
	Generate and analyse relevant data in appropriate ways.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B12
	Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B13
	Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B14
	Critique operations strategy and its links with corporate, financial, human resource and marketing strategies


	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B15
	Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B16 
	Critically analyse and address complex issues in contemporary operations and quality management practice
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B17
	Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B18
	Understand the different financial statements and requirements for profit and not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B19
	Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B20 
	Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B21
	Be able to make constructive and imaginative decisions based on the analysis of the organisation
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B22
	Understand and explain how accounts can be manipulated through ’window dressing’
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B23
	Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B24
	Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B25
	Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B26
	Practice techniques of budgetary control, and the processes involved in helping organisational decision
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B27
	Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B28
	Evaluate and synthesise financial and non financial issues in strategic projects
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B29
	Understand the particular difficulties found in making investment decisions in not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B30
	Examine the concepts and procedures of strategic marketing decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B31
	Discuss, analyse and apply marketing theory
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B32
	Apply marketing strategies to existing organisations and brands
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B33
	Critically develop information gathering skills developed in formation of a strategic market analysis
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B34
	Apply the process of market segmentation to the selection of target markets and market positioning statements
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B35
	Critically evaluate the development of a marketing mix strategy for a chosen organisation
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B36
	Evaluate statistical market information analysed as input to strategic decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B37
	discuss the attributes of different sorts of research approaches and apply these to business problems
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B38
	identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B39
	plan and design a quantitative and qualitative research project related to a business problem
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B40
	identify problems inherent in the process and business application of any quantitative and qualitative research project;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B41
	choose, justify and apply a variety of  appropriate data analysis methods;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B42
	Identify the issues for rigour within quantitative and qualitative research.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B43
	Understand and undertake strategic analysis, formulation and implementation.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	B44
	Identify and evaluate the internal variables and external influences which impact upon strategic decisions.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	B45
	Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	B46
	Appreciate the importance of finance's role in the organisation
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	B47
	Critically evaluate financial information in developing the organisation's long term aims and objectives


	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	B48
	Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	B49
	Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	B50
	Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	B51
	Develop creative responses to problems and issues encountered individually and collectively.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	B52
	Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	x
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	C1
	Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C2
	Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C3
	Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C4
	Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C5
	Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C6
	To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Take responsibility for the learning experience and managing time.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C7
	Design and justify the rationale for a project in an agreed and approved topic relevant to named award.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C8
	Plan and manage a research project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C9
	Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C10
	Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C11
	Generate and analyse relevant data in appropriate ways.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C12
	Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C13
	Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C14
	Critique operations strategy and its links with corporate, financial, human resource and marketing strategies


	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C15
	Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C16 
	Critically analyse and address complex issues in contemporary operations and quality management practice
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C17
	Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C18
	Understand the different financial statements and requirements for profit and not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C19
	Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C20 
	Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C21
	Be able to make constructive and imaginative decisions based on the analysis of the organisation
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C22
	Understand and explain how accounts can be manipulated through ’window dressing’
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C23
	Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C24
	Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C25
	Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C26
	Practice techniques of budgetary control, and the processes involved in helping organisational decision
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C27
	Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C28
	Evaluate and synthesise financial and non financial issues in strategic projects
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C29
	Understand the particular difficulties found in making investment decisions in not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C31
	Discuss, analyse and apply marketing theory
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	C33
	Critically develop information gathering skills developed in formation of a strategic market analysis
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	C34
	Apply the process of market segmentation to the selection of target markets and market positioning statements
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	C35
	Evaluate statistical market information analysed as input to strategic decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	C36
	plan and design a quantitative and qualitative research project related to a business problem
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	C37
	identify problems inherent in the process and business application of any quantitative and qualitative research project;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	C38
	choose, justify and apply a variety of  appropriate data analysis methods;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	C39
	Identify and evaluate the internal variables and external influences which impact upon strategic decisions.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	C40
	Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	C41
	Appreciate the importance of finance's role in the organisation
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	C42
	Critically evaluate financial information in developing the organisation's long term aims and objectives


	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	C43
	Take responsibility for the learning experience and managing time
	
	
	
	
	
	
	
	
	
	
	
	
	x
	
	
	
	
	

	
	C44
	Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	C45
	Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	C46
	Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	C47
	Develop creative responses to problems and issues encountered individually and collectively.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	C48
	Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	x
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	D1
	Demonstrate relevant competencies, skills and attributes applicable to human resources management and organisational analysis, in particular consider qualitative research paradigms
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D2
	Review current approaches to the management of services in particular, hospitality, tourism, consumer, retail, leisure, arts, food, country club, cultural, health care, community, service sector, E commerce, private/public sectors.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D3
	Evaluate techniques, procedures, systems and strategies available to managers in private and public sector service industries with special regard to the integration of human, financial, marketing and physical resources within the dimensions of operations management.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D4
	Identify for strategic intervention the characteristics of different sectors of the service industries as regards the management of service quality, excellence, productivity, customer care, staff development, change management and training opportunities
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D5
	Critically compare new research, questions, cases, and practice in this growing sector of the U.K. economy with international applications and their organisational developments, and managing the process of cultural transfer.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D6
	To be able to act to influence human resourcing, organisational development and research associated outcomes along a range of service industry contexts.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Take responsibility for the learning experience and managing time.
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D7
	Design and justify the rationale for a project in an agreed and approved topic relevant to named award.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D8
	Plan and manage a research project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D9
	Carry out an in-depth literature review that identifies and evaluates an appropriate theoretical framework for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D10
	Select, justify and apply appropriate qualitative and/or quantitative research methods for their project.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D11
	Generate and analyse relevant data in appropriate ways.


	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D12
	Evaluate and interpret their own data and findings in the context of the theoretical framework from within which the research evolved.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D13
	Clearly and succinctly present an account of the project, its findings and recommendations that will contribute to the knowledge of practitioners in the industry.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D14
	Critique operations strategy and its links with corporate, financial, human resource and marketing strategies


	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D15
	Apply his/her understanding of the key issues, decisions and processes in analysing and managing service and manufacturing transformations
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D16 
	Critically analyse and address complex issues in contemporary operations and quality management practice
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D17
	Identify and explain the fundamental accounting concepts, including who uses the accounting information generated and how accounting information can aid strategic decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D18
	Understand the different financial statements and requirements for profit and not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D19
	Explain the influence of government legislation and accounting standards on the production of published accounting information for organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D20 
	Be able to critically analyse an organisation’s performance through the interpretation of financial statements by using ratios
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D21
	Be able to make constructive and imaginative decisions based on the analysis of the organisation
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D22
	Understand and explain how accounts can be manipulated through ’window dressing’
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D23
	Apply a range of managerial accounting skills financial skills to  critically analyse and evaluate costs and their impact on the organisation’s decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D24
	Demonstrate practical knowledge and understanding in constructing cost management tools e.g. break even to aid decision making
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D25
	Consider the role and purpose of budgets in an organisation and their application and relationship to strategic management
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D26
	Practice techniques of budgetary control, and the processes involved in helping organisational decision
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D27
	Critically review the sources of finance most appropriate for an organisation for short, medium and long term purposes
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D28
	Evaluate and synthesise financial and non financial issues in strategic projects
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D29
	Understand the particular difficulties found in making investment decisions in not for profit organisations
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D31
	Discuss, analyse and apply marketing theory
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D32
	Apply marketing strategies to existing organisations and brands
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D33
	Critically develop information gathering skills developed in formation of a strategic market analysis
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D35
	Evaluate statistical market information analysed as input to strategic decision making
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D36
	discuss the attributes of different sorts of research approaches and apply these to business problems
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D37
	identity the nature of quantitative and qualitative research problems and apply an appropriate methodology;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D38
	plan and design a quantitative and qualitative research project related to a business problem
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D39
	identify problems inherent in the process and business application of any quantitative and qualitative research project;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D40
	choose, justify and apply a variety of  appropriate data analysis methods;
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D41
	Identify the issues for rigour within quantitative and qualitative research.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D42
	Identify a number of strategic options available to organisations and evaluate how these will be implemented through external and internal growth methods.
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	D43
	Critically evaluate financial information in developing the organisation's long term aims and objectives


	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	D44
	Take responsibility for the learning experience and managing time
	
	
	
	
	
	
	
	
	
	
	
	
	x
	
	
	
	
	

	
	D45
	Evaluate and reflect on their performance and plan for their personal, academic and professional development within their own organisation
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	D46
	Evaluate and reflect on the importance of organisational learning as a catalyst for enhancing personal and organisational performance
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	D47
	Critically evaluate the principles and theories of  creative thinking in developing personal and organisational aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	D48
	Develop creative responses to problems and issues encountered individually and collectively.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	X

	
	D49
	Demonstrate a range of skills,  practices and techniques  in negotiating, managing , leading and applying innovative ideas in pursuit of organisational  aims and objectives
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	x
	x

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	S – Studied and/or applied

A – Assessed
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	A1
	Identify and critically assess issues in entrepreneurial thinking within individuals and organisations
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A2
	Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A3
	Identify and critically assess the characteristics and role of the family firm within the entrepreneurial framework
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A4
	Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A5
	Identify and critically evaluate the key characteristics and impact of gender based enterprises
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A6
	Critically understand the contributions of SMEs to society
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A7
	Critically understand and demonstrate the principles and concepts involved in starting your own business
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A8
	Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A9
	Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A10
	Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A11
	Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A12
	Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A13
	Examine critically the nature and evolution of golf developments in the UK, and overseas
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	A14
	Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A15
	Critically analyse and evaluate written and financial data required to develop strategies for golf developments
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A16 
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A17
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	A18
	Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A19
	Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A20 
	Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A21
	Distinguish the micro and macro influences that impact upon the contemporary hospitality industry.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A22
	Lead and participate in thoughtful and effective debate.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	A23
	Develop high level oral and written communication skills, retrieve and manage information.
	
	
	
	
	
	
	X
	
	
	
	
	
	
	
	
	
	
	

	
	A24
	Identify typical network and communication configurations in use in tourism environments
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A25
	Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A26
	Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A27
	Explore the organisational impacts of new technologies in tourism
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A28
	Critically evaluate eSystems and eSolutions
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A29
	Compare and contrast electronic distribution models
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A30
	Appropriately match systems to given tourism cases
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A31
	Assess Destination eTourism Capacity and Capability
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	A32
	Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A33
	Engage critically with contemporary academic debates on the management of public services.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A34
	Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A35
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A36
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A37
	Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	A38
	Critically evaluate contemporary cultural management practices 
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	A39
	Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	A41
	Critically evaluate the management and creative dynamic within cultural organisations
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	A42
	Demonstrate original thinking in approach to cultural management issues
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B1
	Identify and critically assess issues in entrepreneurial thinking within individuals and organisations
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B2
	Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B3
	Identify and critically assess the characteristics and role of the family firm within the entrepreneurial framework
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B4
	Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B5
	Identify and critically evaluate the key characteristics and impact of gender based enterprises
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B6
	Critically understand the contributions of SMEs to society
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B7
	Critically understand and demonstrate the principles and concepts involved in starting your own business
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B8
	Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B9
	Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B10
	Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B11
	Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B12
	Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B13
	Examine critically the nature and evolution of golf developments in the UK, and overseas
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	B14
	Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B15
	Critically analyse and evaluate written and financial data required to develop strategies for golf developments
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B16 
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B17
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	B18
	Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B19
	Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B20 
	Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B21
	Distinguish the micro and macro influences that impact upon the contemporary hospitality industry.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B22
	Lead and participate in thoughtful and effective debate.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B23
	Develop high level oral and written communication skills, retrieve and manage information.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	B24
	Take responsibility for the learning experience and manage time.
	
	
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	

	
	B25
	Identify typical network and communication configurations in use in tourism environments
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B26
	Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B27
	Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B28
	Explore the organisational impacts of new technologies in tourism
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B29
	Critically evaluate eSystems and eSolutions
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B30
	Compare and contrast electronic distribution models
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B31
	Appropriately match systems to given tourism cases
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B32
	Assess Destination eTourism Capacity and Capability
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	B33
	Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B34
	Engage critically with contemporary academic debates on the management of public services.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B35
	Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B36
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B37
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B38
	Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	B39
	Critically evaluate contemporary cultural management practices 
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	B40
	Evidence a detailed and critical knowledge of one or more contemporary issues in cultural management practice
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	B41
	Critically evaluate the management and creative dynamic within cultural organisations
	
	
	
	
	
	
	
	
	
	
	
	
	x
	X
	
	
	
	

	
	B42
	Demonstrate original thinking in approach to cultural management issues
	
	
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C Practical skills
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C1
	Identify and critically assess issues in entrepreneurial thinking within individuals and organisations
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C2
	Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C3
	Identify and critically assess the characteristics and role of the family firm within the entrepreneurial framework
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C4
	Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C5
	Identify and critically evaluate the key characteristics and impact of gender based enterprises
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C6
	Critically understand the contributions of SMEs to society
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Critically understand and demonstrate the principles and concepts involved in starting your own business
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C7
	Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C8
	Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C9
	Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C10
	Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C11
	Take responsibility for the learning experience and managing time.
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C12
	Examine critically the nature and evolution of golf developments in the UK, and overseas
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	C13
	Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C14
	Critically analyse and evaluate written and financial data required to develop strategies for golf developments
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C15
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C16 
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C17
	Lead and participate in thoughtful and effective debate.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	C18
	Develop high level oral and written communication skills, retrieve and manage information.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	C19
	Take responsibility for the learning experience and manage time.
	
	
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	

	
	C20 
	Appropriately match systems to given tourism cases
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	
	C21
	Exercise autonomy in the learning experience
	
	
	
	
	
	
	
	
	
	
	
	
	X
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	D Transferable 
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	On completion of the Degree students will be able to:
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	
	D1
	Identify and critically assess issues in entrepreneurial thinking within individuals and organisations
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D2
	Critically review the importance of creativity within the individual and organisations as they seek to maintain competitive advantage
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D3
	Identify and critically assess the characteristics and role of the family firm within the entrepreneurial framework
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D4
	Identify and critically evaluate the key characteristics and impact of ethnic enterprises in the UK
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D5
	Identify and critically evaluate the key characteristics and impact of gender based enterprises
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D6
	Critically understand the contributions of SMEs to society
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	Critically understand and demonstrate the principles and concepts involved in starting your own business
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D7
	Review and compare current research and approaches to the management of organisational learning and the learning organisation, by drawing upon HR examples and cases taken from a wide range of public and private sector service organisations.
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D8
	Evaluate techniques, procedures, systems and strategies available to service industry managers with special regard to the integration of employee training, management development, competencies, outcomes: the achievement of excellence, and the attainment of corporate strategic business goals.
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D9
	Manage the HRD function and understand the application of performance management techniques within knowledge – productive organisations.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D10
	Apply HRD methods to operational/line management problems in order to practice and thus deepen managerial tactical and strategic capabilities.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D11
	Synthesise a range of International, European, U.K. cases/materials so as to be able to act to influence human resources planning, strategy and development across a range of industry relevant settings and outcomes.
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D12
	Take responsibility for the learning experience and managing time.
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D13
	Examine critically the nature and evolution of golf developments in the UK, and overseas
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	D14
	Engage critically with contemporary public and professional debates on the management of golf courses, clubs and resorts
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D15
	Critically analyse and evaluate written and financial data required to develop strategies for golf developments
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D16 
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D17
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic and industry debate.
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	
	
	

	
	D18
	Critically identify, define, analyse and apply a range of theoretical frameworks in the examination of a variety of issues relating to the hospitality industry.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D19
	Demonstrate a critical understanding of a variety of contemporary hospitality concepts and issues, their influences in society in general and additionally a more detailed knowledge of a number of forefront issues.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D20 
	Analyse and evaluate the cultural dimensions of the provision and consumption of hospitality, offering professional insights to hospitality issues and problems.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D21
	Lead and participate in thoughtful and effective debate.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D22
	Develop high level oral and written communication skills, retrieve and manage information.
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	
	
	

	
	D23
	Take responsibility for the learning experience and manage time.
	
	
	
	
	
	
	x
	
	
	
	
	
	
	
	
	
	
	

	
	D24
	Identify typical network and communication configurations in use in tourism environments
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D25
	Identify and illustrate the primary categories of information and communication systems in tourism environments (vertical systems)
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D26
	Identify and describe the central functionality of Tourism Management Systems and Tourism Information Systems
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D27
	Explore the organisational impacts of new technologies in tourism
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D28
	Critically evaluate eSystems and eSolutions
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D29
	Compare and contrast electronic distribution models
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D31
	Appropriately match systems to given tourism cases
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D32
	Assess Destination eTourism Capacity and Capability
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	
	
	

	
	D33
	Examine critically the nature and evolution of public services management in the UK, and understand the ways in which public management reforms have altered the structures and cultures of public organisations and the processes of public service delivery.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D35
	Engage critically with contemporary academic debates on the management of public services.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D36
	Demonstrate a familiarity with, and understanding of, the main academic texts and scholarly writing in the field of public services management
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D37
	Make effective oral and written presentations, appropriate to the level of study.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D38
	Demonstrate an understanding of their own role and responsibility, as well as those of others, in the development of effective academic debate.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D39
	Incorporate feedback to enable them to develop further knowledge and understanding of the key themes and issues that underpin the study of public services management.
	
	
	
	
	
	
	
	
	
	
	x
	x
	
	
	
	
	
	

	
	D40
	Exercise autonomy in the learning experience
	
	
	
	
	
	
	
	
	
	
	
	
	x
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