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Where appropriate outcome statements have be referenced to the appropriate Benchmarking Statement (BS)

	1
	Awarding Institution
	Queen Margaret University

	2
	Teaching Institution
	East Asia Institute of Management, Singapore

	3
	Professional body accreditation
	n/a

	4
	Final Award

	MBA

	
	Subsidiary exit awards
	PgDip, PgCert

	5
	Programme Title
	MBA
MBA Hospitality Management

	6
	UCAS code (or other coding system if relevant)
	

	7
	SCQF Level
	11

	8
	Mode of delivery and duration
	FT 16 months; PT 4 years

	9
	Date of validation/review
	August 2008


10. Educational Aims of the programme
The MBA scheme aims to provide a conceptual framework within which strategic decisions can be analysed and applied to a variety of profit, not-for-profit and public sector organisations
11. Benchmark statements/professional and statutory body requirements covered by the programme

n/a
12. Learning Outcomes of the Programme

Generic learning outcomes for the MBA scheme:

1.1.
Reflect critically on the relationship between previously developed experience in business and management through the framework of current applied and theoretical thinking

1.2.
Prepare students for leadership and transformational roles in organisations

1.3.
Critically develop strategic thinking, innovation and entrepreneurial skills

1.4.
Apply previous and newly acquired knowledge and experience to business issues in a range of contexts; 

1.5.
Develop knowledge at an advanced level of organisations, their management and the environment in which they operate 

1.6.
Develop interpersonal and group working skills

1.7.
Encourage life-long learning and personal development in self and peers

On successful completion of the Postgraduate Diploma the student will be able to achieve the 7 learning outcomes listed above. The award of an MBA will encompass the above outcomes and additionally a student will:

1.8.
be able to critically research and evaluate a substantive topic/practice relevant to the student’s named award through sustained independent work

1.9.
be able to produce a piece of work which will contribute to the development of that field of study/practice 

1.10.
achieve the specific learning outcomes of the named route  
Specific Aims learning outcomes for the generic MBA 

It will enable students to:

a)
Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to human resource management

b)
Display a critical awareness of current issues in the field of human resource management

c)
Further develop personal and professional qualities through responses to complex issues in human resource management

d)
Gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to human resource management 

e)
Formulate and implement decisions based on aim d)  

f)
Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA will enable the student to: 

g)
Contribute to theoretical and/or professional innovation within human resource management

h)
Contribute to human resource initiatives at a strategic level, utilising an interdisciplinary approach

i)
Apply a range of research skills and competences within a human resource paradigm

j)
Demonstrate initiative and responsibility within a framework of substantial autonomy

Specific learning outcomes for the MBA in Hospitality Management

It will enable the student to 

a)
Demonstrate a critical understanding of seminal, as well as contemporary theory and its relationship to hospitality practice 

b)
A critical awareness of current issues in the field of hospitality management

c)
To further develop personal and professional qualities through responses to complex issues in the hospitality

d)
To gather, analyse, evaluate, and synthesise written, oral and statistical data relevant to hospitality sector

e)
Formulate and implement decisions based on aim d)  

f)
Take responsibility for own work and critically reflect on the experience

In addition to the above the MBA Hospitality Management will enable the student to 

g)
Contribute to theoretical and/or professional innovation within the Hospitality industry

h)
Contribute to Hospitality industry’s management initiatives at a strategic level, utilising an interdisciplinary approach

i)
Apply a range of research skills and competences within a Hospitality Management paradigm

j)
Demonstrate initiative and responsibility within a framework of substantial autonomy
13. Teaching and learning methods and strategies

A varied menu of learning and teaching methods allow all students to engage with, practice and demonstrate mastery of new skills and achievements in as wide a variety of contexts as possible. The methods will include lectures, tutorials, presentations, workshops. Collaborative learning is encouraged and fostered within intakes, recognising that much of the learning takes place between members of the group and is a vehicle for developing the softer skills advocated by relevant professional and accreditation bodies, such as those mentioned above. This take place in the formalised setting of the classroom or though interactive technology, such as discussion boards. 

This variety of approach, coupled with an emphasis on self directed learning, supports the effectiveness of the learning process and fosters reflective student practice. It is supported by the use of WebCT and other features of good practice at QMU to facilitate learning, and stimulate interactive peer group activities. 

MBA students are expected to be active participants in the learning process, and formative and summative assessment play a critical part in this learning process, helping the student to understand and apply theory to the practical situations they have or will experience. 

14. Assessment strategies

Formative assessment, using for example peer and group assessment will enable the student to assess their professional development.  A critical development in the programme is the use of these methods in Creative Manager to prepare for summative assessments. The module Creative Manager involves group work involving a goal-based simulation package. 

Summative assessments will involve a variety of methodologies to draw out the student’s knowledge and skills, as well as preparing the student for a variety of contexts he/she will encounter in business. 

The MBA dissertation will provide the capstone assessment to integrate subject knowledge as well as research skills within a practical context and afford the opportunity for the student to develop transferable and cognitive skills, which will contribute to the development of self and the student’s chosen field of study and practice. 

In addition to instructor-led classes, EASB will use a business-simulation game, titled BISSIM.  This will be used to relate student knowledge gathered in MBA modules to practical settings.  It is the experience at EASB that this promotes enriched learning, teaching and assessment experience for the diverse study body drawn to EASB programmes.

15. Programme structures and features, curriculum units (modules), credits and award requirements (including any periods of placement)
Delivery pattern

	Intake
	Term 1
	Term 2
	Term 3
	Term 4
	Term 5
	Term 6

	Intake 1
	Managing service industries, organisations and people

Marketing
	Accounting and Finance for service industries

Strategic Management
	Operations management

Creative Manager
	Specialised Units

Research Method for Business


	Dissertation
	Dissertation

	Intake 2
	
	Accounting and Finance for service industries

Strategic Management
	Operations management

Creative Manager
	Specialised Units

Research Method for Business


	Managing service industries, organisations and people

Marketing
	Dissertation

	Intake 3
	
	
	Operations management

Creative Manager
	Specialised Units

Research Method for Business


	Managing service industries, organisations and people

Marketing
	Accounting and Finance for service industries

Strategic Management

	Intake 4
	
	
	
	Specialised Units

Research Method for Business


	Managing service industries, organisations and people

Marketing
	Accounting and Finance for service industries

Strategic Management


Core modules
1.
Managing Service Industries Organisations & People

2.
Marketing

3.
Accounting & Finance for Service Industries

4.
Strategic Management

5.
Operations Management

6.
Creative Manager 

7.
Research Methods for Business

8.
Dissertation

Specialised modules

· Human Resource Development

· Contemporary Issues in Hospitality

Credits required for exit awards

· Pass 60 credits (including the specified core modules* and Contemporary Issues in Hospitality) - PgCert in Hospitality Management
· Pass 60 credits (including the specified core modules* and Human Resources Management) - PgCert in Management

· Pass any 60 credits – PgCert in Higher Education

· Pass 120 credits (including Contemporary Issues in Hospitality) - PgDip in Hospitality Management
· Pass 120 credits (including Human Resources Management) - PgDip in Management

· Pass any 120 credits – PgDip in Higher Education

*To be awarded a named Post Graduate Certificate a student must complete and pass the specified four modules; Creative Manager, MSIOP, Marketing, and a specialist module relevant to the student’s named award. 
16. Criteria for admission

The normal entry requirement for the MBA will be:

(1) a recognised Bachelor degree qualification OR Diploma 

(2) normally at least two years of managerial work experience. 

Applicants who do not meet any one of the above requirements but demonstrate sufficient managerial experience, skills and aptitude to achieve the award may be admitted on a conditional basis as “associate” entrants. Applicants must provide a personal statement and resumé explaining how their experience has equipped them for study at this level. The statement and resumé will be considered by QMU and EASB staff before any decision is made to allow entry as an associate.

If such associate students pass the two modules taken in their first term, they will be able to register on the full MBA programme.
17. Support for students and their learning
QMU programmes provide the following student support:

· Personal Academic Tutors

· Student handbooks

· Access to Student Learning Services, Library and IT support
· Access to careers, counselling and disability advice

· Representation through Student-Staff Committees

.

18.
Quality Assurance arrangements
This programme is governed by QMU’s quality assurance procedures. See the QMU website for more detail: http://www.qmu.ac.uk/quality/
The programme is managed on a day to day basis by the programme leader based in Singapore. Ongoing support and liaison is provided by staff from QMU. An annual Joint Board of Studies is held to oversee the management of the partnership.
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