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Where appropriate outcome statements have be referenced to the appropriate Benchmarking Statement (BS)

	1
	Awarding Institution
	Queen Margaret University College

	2
	Teaching Institution
	IVT AKMI

	3
	Work-based learning
	N/A

	4
	Programme accredited by

	N/A

	5
	Final Award
	BA

	6
	Programme
	Mass Communication & Media Arts

	7
	UCAS code (or other coding system if relevant)
	

	8
	SCQF Level
	9

	
	Date of validation/review
	20/04/2007


	9
	Educational Aims of the programme

	
	The Educational aims of the programme are to produce graduates who:

I. Have an informed, critical and creative approach to understanding media, culture and communications in contemporary society;

II. Have an informed, critical and creative approach to their own forms of media, communicative and expressive practice;

III. Are enabled to meet the challenges of employment (including self-employment) in a society in which the cultural, communications and public relations industries play an increasingly central role


	10
	Benchmark statements/professional and statutory body requirements covered by the programme

	
	QAA Benchmark Statement for Media, Culture and Communication


	11
	Learning Outcomes of the Programme

	
	

	A
	Knowledge and understanding

	
	On completion of the programme, students will have gained knowledge and understanding of:

1. the modernist and postmodernist theories in order to demonstrate their effect on culture and society 3.1.2
2. the impact of the media on society and the extent to which they are capable of shaping social consciences 3.5.4
3. media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society 3.5.3, 3.5.6,;

4. the methods and tools employed by political parties in their attempts to influence the media and shape public opinion 3,1.9,
5. the processes involved in the production of news and other media cultural forms 3.3.3, 3.3.8
6. the role of censorship and propaganda in information management in all kinds of TV programmes and the cinema. The influence of censorship and propaganda in media market.3.3.3     
7. identify media institutions as businesses3.1.1, 3.1.3

8. the business side of the media and will appraise the demands placed on the media industry by market competition3.2.3

9. issues pertaining to managing media organizations. 3.3.7   

10. the nuances of the law as it relates to their profession3.3.6.
11. the motives of industry processes and their effects on both market structure and the consumer-citizen3.3.4
12. current economic and political debates surrounding each media technology3.1.2
13. processes and outcomes on how and why a new technology is adopted.3.26,3.3.5

14. digital medium in order to yield personal expression of the technology3.3.5

15. good practice in e-journalism and various types of writing for the web.3.1.1, 3.1.5, 3.3.5
16. the challenges that the Internet and World Wide Web represent to the traditional values and definitions of journalism and e-journalism in particular3.2.5, 3.3.5
17. current issues and debates within the online and interactive media by recognizing that communication is an interactive process between sender and receiver and thus displaying a greater understanding of visual communication3.3.2, 3.4.7


	
	Teaching/learning methods and strategies

	
	· lectures

· seminars

· workshops

· directed learning

· independent study



	
	Assessment

	
	· academic essay

· examination

· written research report

· oral presentation

· practical or creative product (in appropriate medium)



	B
	Intellectual (thinking) skills


	
	Skills of Intellectual Analysis

On completion of their programme graduates will demonstrate the ability to:

1. appraise reported research findings on the basis of their validity and reliability4.1.4,
2. organise the appropriate methods in order to estimate results in Mass Media4.1.3, 4.1.5
3. the media as critical factors in the creation of subculture4.1.1, 4.1.2
4. be sensitised to the messages of the mass media with respect to decoding and analysing them4.1.4
5. be provided with insight into the impact of the media on society and the extent to which they are capable of shaping social consciences 4.1.3,

6. be able to manage media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society4.1.3,
7. Demonstrate an ability to critically analyse the relationship between the media, politics and the public sphere in contemporary liberal democracies4.1.3
8. to critically evaluate current economic and political debates surrounding each media technology4.1.4

9. To experiment with the new technologies by applying them on their projects and evaluate their effects.4.1.2

10. analyse and criticize visual design and layout by learning how to think creatively4.1.4
11. to recognise some of the challenges that the Internet and World Wide Web represent to the traditional values and definitions of journalism and e-journalism in particular, to distinguish and compare the modern values of journalism with the traditional ones.4.1.1

Research Skills

On completion of their programme graduates will demonstrate the ability to:

12. to explain the appropriateness of a research method  4.2.1
13. be in a position to apply different research techniques4.2.2

14. appraise reported research findings on the basis of their validity and reliability4.2.4

15. to compose research techniques used in the area of communications4.2.3

16. will present independent research in written form4.2.1,4.2.5


	
	Teaching/learning methods and strategies

	
	· lectures

· seminars

· workshops

· directed learning

· independent study



	
	Assessment

	
	· academic essay

· examination

· written research report

· oral presentation

· practical or creative product (in appropriate medium)



	C
	Practical skills

	
	Media production skills

On completion of their programme graduates will demonstrate the ability to:

1. to explain the appropriateness of a research method  4.3.3
2. to apply different research techniques4.3.3

3. to compose research techniques used in the area of communications.4.3.3

4. able to manage media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society4.3.5

5. to distinguish the ability offered by a new technological method in order to apply it in their work4.3.1

6. demonstrate in-depth knowledge of the digital medium in order to yield personal expression of the technology4.3.3, 4.3.2
7. able to collect various formats in production in the digital environment4.3.3

8. to schedule a sound plan of advanced effects and organise the digital image in production and post-production.4.3.3

9. be able estimate the medium and compose professional broadcast quality material.4.3.1, 4.3.2, 4.3.5
10. demonstrate knowledge of the ways that new technologies are applicable to the set and post-production4.3.1, 4.3.3, 4.3.5
11. critically employ the knowledge gained for the purposes of promoting and selling their work.4.3.5

12. employ the number of techniques used in processing data for extracting relevant information.4.3.3

Creative, innovative and imaginative skills

13. To experiment with the new technologies by applying them on their projects and evaluate their effects4.4.2
14.  to collect various formats in production in the digital environment4.42
15. to prepare complete products by using cutting edge technology in their field of interest4.4.2

16. to prepare complete products by using cutting edge technology in their field of interest4.4.3

17. employ the number of techniques used in processing data for extracting relevant information4.4.2

18. arrange the appropriate software, such as free-text database managers and statistical packages for processing data in order to exhibit accuracy, reliability and relevance.4.4.2



	
	Teaching/learning methods and strategies

	
	· lectures

· seminars

· workshops

· directed learning

· independent study



	
	Assessment

	
	· academic essay

· examination

· written research report

· oral presentation

· practical or creative product (in appropriate medium)



	D
	General skills

	
	Skills of social and political citizenship

On completion of their programme graduates will demonstrate the ability to:

· Demonstrate an ability to critically analyse the relationship between the media, politics and the public sphere in contemporary liberal democracies 4.5.2
· Analyse the methods and tools employed by political parties in their attempts to influence the media and shape public opinion4.5.3

· Evaluate the processes involved in the production of news and other media cultural forms4.5.4

· to assess the motives of industry processes and their effects on both market structure and the consumer-citizen4.5.2
Transferable skills

On completion of their programme graduates will demonstrate the ability to:

· will  evaluate the way mass media operate within social frameworks and give rise to new cultures or subcultures, or corrode national cultures on the way to establishing a globalised cultural reality 5.3,5.9

· To compose the previous technology with the modern one5.9
· will be in position to schedule a sound plan of advanced effects and organise the digital image in production and post-production.5.4

· design a technically and artistically full film  project in digital medium5.1,5.6, 5.7
· to prepare complete products by using cutting edge technology in their field of interest5.1,5.4

· critically employ the knowledge gained for the purposes of promoting and selling their work.5.4

· experiment with new technologies5.9

· be able to demonstrate ability to extract data in various formats and import them in appropriate software for processing5.7

· organise personal search strategies and prepare their own search abilities and/or shortcomings5.9

· be in a position to compose data of various formats from various sources and process them for the purposes such as showing trends or testing a claim5.9

· evaluate their findings in formats appropriate for use for a variety of purposes and intended audiences.5.3

· analyse and criticize visual design and layout by learning how to think creatively.EJ5.9

· present independent research in written form5.9

	
	Teaching/learning methods and strategies

	
	· lectures

· seminars

· workshops

· directed learning

· independent study



	
	Assessment

	
	· academic essay

· examination

· written research report

· oral presentation

· practical or creative product (in appropriate medium)




	12
	Programme structures and features, curriculum units (modules), credits and award requirements




	Top Up Year



	Core Modules

Module

Semester

Credits

Module

Semester

Credits

Research Methods

Winter

10

Media Management

Spring

10

Mass Media & Modern Society

Winter

10

Media Law & Ethics
Spring

10

Media Politics & the Public Sphere
Winter

10

New Technologies Application in Mass Media
Spring

10

Strand 1 Modules: Journalism

Module

Semester

Credits

Module

Semester

Credits

Computer-assisted Research & Reporting

Winter

20

Internship

Spring

20

E-journalism
Winter

20

Strand 2 Modules: Film & Television Directing

Module

Semester

Credits

Module

Semester

Credits

Digital Filmmaking I

Winter

10

Digital Filmmaking II

Spring

10

New technologies on the Set & in the Post-Production I

Winter

10

New technologies on the Set & in the Post-Production II

Spring

10

Internship

Winter

20


	

	
	Specific Professional Specifications

N/A


	13
	Support for students and their learning

	
	Students are supported by similar to QMUC student support systems. These include a personal academic tutor for every student. In addition, AKMI IVT has a counseling service that is focused on resolving academic and administration issues that are being brought up by the students. 


	14
	Criteria for admission

	
	Two years of IVT AKMI studies in the fields of Journalism or Film & TV Directing


	15
	Methods for evaluating and improving the quality and standards of teaching and learning

	
	Mechanisms for review and evaluation of teaching, learning, assessment, the curriculum and outcome standards

	
	Programme evaluation and review is covered by general QMUC regulations regarding Quality Assurance and Enhancement.

	
	Committees with responsibility for monitoring and evaluating quality and standards

	
	Programme Committee

Student Staff Consultative Committee

	
	Mechanisms for gaining student feedback on the quality of teaching and their learning experience

	
	The programme employs general QMUC mechanisms for student feedback as detailed in the regulations regarding Quality Assurance and Enhancement, such as the Student Staff Consultative Committee and module evaluation form.

	
	Staff development priorities include

	
	


	16
	Material used in designing the programme

	
	QAA Subject Area Benchmark Statement for Media, Culture and Communication

MCC Annual Monitoring Report

External Examiner’s reports


	17
	Key sources of information about the programme can be found in

	
	The definitive programme document


Mapping of Learning Outcomes

	YEAR


	MODULES

	LEARNING OBJECTIVES
	RESEARCH  METHODS
	MASS MEDIA & MODERN SOCIETY
	MEDIA POLITICS & THE PUBLIC SPHERE
	MEDIA MANAGEMENT
	 MEDIA LAW & ETHICS
	NEW TECHNOLOGIES APPLICATION IN MASS MEDIA 
	COMPUTER ASSISTED RESEARCH & REPORTING
	E-JOURNALISM
	DIGITAL FILMMAKING I & II
	NEW TECHNOLOGIES ON THE SET & IN THE POST-PRODUCTION I & II

	
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	A
	Knowledge and Understanding
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	On completion of the Degree students will have gained knowledge and understanding of:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A1
	the modernist and postmodernist theories in order to demonstrate their effect on culture and society  3.1.2


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A2
	the impact of the media on society and the extent to which they are capable of shaping social consciences  3.5.4


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A3
	media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society3.5.3, 3.5.6,;


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A4
	the methods and tools employed by political parties in their attempts to influence the media and shape public opinion 3,1.9,

	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A5
	the processes involved in the production of news and other media cultural forms3.3.3, 3.3.8

	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A6
	the role of censorship and propaganda in information management in all kinds of TV programmes and the cinema. The influence of censorship and propaganda in media market.3.3.3     

	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A7
	media institutions as businesses3.1.1, 3.1.3


	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	

	A8
	the business side of the media and will appraise the demands placed on the media industry by market competition3.2.3


	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	

	A9
	issues pertaining to managing media organizations. 3.3.7   


	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	

	A10
	the nuances of the law as it relates to their profession3.3.6
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	

	A11
	the motives of industry processes and their effects on both market structure and the consumer-citizen3.3.4

	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	

	A12
	current economic and political debates surrounding each media technology3.1.2

	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	

	A13
	processes and outcomes on how and why a new technology is adopted.3.26,3.3.5


	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	A14
	digital medium in order to yield personal expression of the technology3.3.5


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	A15
	good practice in e-journalism and various types of writing for the web.3.1.1, 3.1.5, 3.3.5

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	A16
	the challenges that the Internet and World Wide Web represent to the traditional values and definitions of journalism and e-journalism in particular3.2.5, 3.3.5

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	A17
	current issues and debates within the online and interactive media by recognizing that communication is an interactive process between sender and receiver and thus displaying a greater understanding of visual communication3.3.2, 3.4.7

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	B
	Intellectual (Thinking) Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B1
	appraise reported research findings on the basis of their validity and reliability4.1.4


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B2
	organise the appropriate methods in order to estimate results in Mass Media4.1.3, 4.1.
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B3
	the media as critical factors in the creation of subculture4.1.1, 4.1.2

	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B4
	be sensitised to the messages of the mass media with respect to decoding and analysing them4.1.4

	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B5
	be provided with insight into the impact of the media on society and the extent to which they are capable of shaping social consciences 4.1.3
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B6
	be able to manage media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society4.1.3,

	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B7
	Demonstrate an ability to critically analyse the relationship between the media, politics and the public sphere in contemporary liberal democracies4.1.3


	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B8
	to critically evaluate current economic and political debates surrounding each media technology4.1.4


	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	

	B9
	To experiment with the new technologies by applying them on their projects and evaluate their effects.4.1.2


	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	B10
	analyse and criticize visual design and layout by learning how to think creatively4.1.4

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	B11
	to recognise some of the challenges that the Internet and World Wide Web represent to the traditional values and definitions of journalism and e-journalism in particular, to distinguish and compare the modern values of journalism with the traditional ones.4.1.1


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	B12
	to explain the appropriateness of a research method  4.2.1


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B13
	be in a position to apply different research techniques4.2.2


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B14
	appraise reported research findings on the basis of their validity and reliability4.2.4


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B15
	to compose research techniques used in the area of communications4.2.3


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	B16
	will present independent research in written form4.2.1,4.2.5


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	


S – Studied and/or applied

A – Assessed

Mapping of Learning Outcomes contd.

	YEAR


	MODULES

	LEARNING OBJECTIVES
	RESEARCH  METHODS
	MASS MEDIA & MODERN SOCIETY
	MEDIA POLITICS & THE PUBLIC SPHERE
	MEDIA MANAGEMENT
	 MEDIA LAW & ETHICS
	NEW TECHNOLOGIES APPLICATION IN MASS MEDIA 
	COMPUTER ASSISTED RESEARCH & REPORTING
	E-JOURNALISM
	DIGITAL FILMMAKING I & II
	NEW TECHNOLOGIES ON THE SET & IN THE POST-PRODUCTION I & II

	
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A
	S
	A

	C
	Practical Skills
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C1
	to explain the appropriateness of a research method  4.3.3


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C2
	to apply different research techniques4.3.3


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C3
	to compose research techniques used in the area of communications.4.3.3


	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C4
	able to manage media content critically by treating media in general and news production in particular in relation to the various discourses operating in our society4.3.5


	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	C5
	to distinguish the ability offered by a new technological method in order to apply it in their work4.3.1


	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	C6
	demonstrate in-depth knowledge of the digital medium in order to yield personal expression of the technology4.3.3, 4.3.2

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	C7
	able to collect various formats in production in the digital environment4.3.3


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	C8
	to schedule a sound plan of advanced effects and organise the digital image in production and post-production.4.3.3


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	 X
	
	

	C9
	be able estimate the medium and compose professional broadcast quality material.4.3.1, 4.3.2, 4.3.5

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	C10
	demonstrate knowledge of the ways that new technologies are applicable to the set and post-production4.3.1, 4.3.3, 4.3.5

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	C11
	critically employ the knowledge gained for the purposes of promoting and selling their work.4.3.5


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	C12
	employ the number of techniques used in processing data for extracting relevant information.4.3.3


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	C13
	To experiment with the new technologies by applying them on their projects and evaluate their effects4.4.2

	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	C14
	to collect various formats in production in the digital environment4.42


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	C15
	to prepare complete products by using cutting edge technology in their field of interestDF4.4.2


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	C16
	to prepare complete products by using cutting edge technology in their field of interest4.4.3


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	C17
	employ the number of techniques used in processing data for extracting relevant information4.4.2


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	C18
	arrange the appropriate software, such as free-text database managers and statistical packages for processing data in order to exhibit accuracy, reliability and relevance.4.4.2


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	D
	Transferable
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	On completion of the Degree students will be able to:
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D1
	Demonstrate an ability to critically analyse the relationship between the media, politics and the public sphere in contemporary liberal democracies 4.5.2


	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D2
	Analyse the methods and tools employed by political parties in their attempts to influence the media and shape public opinion4.5.3


	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D3
	Evaluate the processes involved in the production of news and other media cultural forms4.5.4


	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D4
	to assess the motives of industry processes and their effects on both market structure and the consumer-citizen4.5.2

	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	
	
	

	D5
	will  evaluate the way mass media operate within social frameworks and give rise to new cultures or subcultures, or corrode national cultures on the way to establishing a globalised cultural reality 5.3,5.9


	
	
	X
	X
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	D6
	To compose the previous technology with the modern one5.9


	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	
	
	

	D7
	will be in position to schedule a sound plan of advanced effects and organise the digital image in production and post-production.5.4


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	D8
	design a technically and artistically full film  project in digital medium5.1,5.6, 5.7

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	D9
	to prepare complete products by using cutting edge technology in their field of interest5.1,5.4


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	

	D10
	critically employ the knowledge gained for the purposes of promoting and selling their work.5.4


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	D11
	experiment with new technologies5.9


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X

	D12
	be able to demonstrate ability to extract data in various formats and import them in appropriate software for processing5.7


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	D13
	organise personal search strategies and prepare their own search abilities and/or shortcomings5.9


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	D14
	be in a position to compose data of various formats from various sources and process them for the purposes such as showing trends or testing a claim5.9


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	D15
	evaluate their findings in formats appropriate for use for a variety of purposes and intended audiences.5.3


	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	
	
	

	D16
	analyse and criticize visual design and layout by learning how to think creatively.5.9


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	

	D17
	present independent research in written form5.9
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	X
	X
	
	
	
	


S – Studied and/or applied

A – Assessed

Programme 


Specification









