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Where appropriate outcome statements have be referenced to the appropriate Benchmarking Statement (BS)

	1
	Awarding Institution
	Queen Margaret University

	2
	Teaching Institution
	Queen Margaret University

	3
	Professional body accreditation
	Chartered Institute of Public Relations

	4
	Final Award

	Master of Science

	
	Subsidiary exit awards
	Postgraduate Diploma in Public Relations

Postgraduate Certificate in Public Relations

	5
	Programme Title
	MSc Public Relations

	6
	UCAS code (or other coding system if relevant)
	

	7
	SCQF Level
	11

	8
	Mode of delivery and duration
	Block taught.  1 year full time.  2-7 years part time

	9
	Date of validation/review
	5 May 2010


10. Educational Aims of the programme
The MSc Public Relations programme aims: 

· to produce graduates who have built on their first degree and experience and have added a range of knowledge and skills which enable them to become successful communication professionals who are capable of effectively contributing to the strategic management of a commercial , public or voluntary sector organisation.   

· To develop academic, practical and professional abilities appropriate for a career in professional communication

· To develop the ability to evaluate, select and use a range of research methods

· To facilitate the development of sustained critical reflection on practice and independent academic research in this area for life long learning. 

11. Benchmark statements/professional and statutory body requirements covered by the programme

The aims of the programme support and reflect the generic graduate attributes of the QMU Taught Postgraduate Framework (available at http://www.qmu.ac.uk/quality/gr/default.htm).

In developing the programme, the teaching team have also been guided by the Level 11 descriptors of the SCQ Framework (SCQF, 2003) and accreditation criteria set by the Chartered Institute of Public Relations. 

Design of the MSc Public Relations is also informed by QMU’s Strategy for the Enhancement of the quality of Learning, Teaching and Assessment (QELTA).  A copy of QMU’s QELTA Strategy is available at http://www.qmu.ac.uk/quality/qe/default.htm.  QMU’s QELTA strategy is currently under review. 

12. Learning Outcomes of the Programme

The MSc programme provides the opportunity for students to develop and demonstrate knowledge and understanding, skills, qualities and other attributes in the following areas: 

Knowledge and understanding of …

· Theoretical issues and concepts relating to the communications issues pertaining to corporate and public affairs

· Methodologies used for the analysis of professional communication, media research, and organisational communication research

· Theoretical and empirical knowledge required for planning, research and design of professional communication activity 

· Media relations and media management techniques in contemporary Britain 

· Issues surrounding internal communication and culture

· The critical evaluation of the use of quantitative and qualitative research methods in academic and professionally related research

Intellectual (thinking) skills in order to…

· Reflect critically on the relationship between theory and practice
· Review evidence 
· Exercise individual judgement and develop strategic thinking within a framework of academic and vocational accountability
· Gather and analyse their own data and knowledge through the application of relevant enquiry methods

Professional and practical skills to enable students to ….

· Examine and evaluate the present and future role of the communication professional within organizations

· Critically examine relevant legislative and standards frameworks 

· Identify the leadership qualities required of communication professionals

· Work with communication and other professionals

· Work as public relations practitioners

Transferable skills that enable the student to …

· Retrieve and analyse information and ideas from a range of print and electronic resources

· Present information and communicate ideas in appropriate forms for diverse audiences

· Undertake problem solving activities 

· Work and learn independently, exercising initiative and taking personal responsibility

· Work and learn effectively in groups 

· Manage time and resources

· Use quantitative and qualitative research methods in academic and professional settings. 

13. Teaching and learning methods and strategies

For each 15 credit modules students receive 18 hours of face-to-face teaching spread over two blocks, each comprising one and a half days.  They receive 9 hours of directed study and 123 hours of independent study.  As agreed at Academic Council (February 18th, 2004) contact time for dissertations/honours projects should be between 3 hours and 5 hours in total maximum.

The MSc Public Relations places students at the centre of the educational provision.  Students are expected to take responsibility for their own learning, to further develop skills acquired at undergraduate level and to construct knowledge through active engagement with learning resources.  

Within the block taught approach teaching and learning activities falling into three broad categories:

· Seminars, workshops and lectures 

· Peer group activities.

· Self directed (the major element of the postgraduate programme)  
QMU is also committed to providing resources for personal development planning through the use of eportfolio: http://www.qmu.ac.uk/eportfolio/pdp.htm
14. Assessment strategies

The programme uses a mixture of formative and summative assessment and a variety of coursework assessment approaches.  

Assessment approaches are as follows: 

	Module
	Credits
	Assessment

	Critical Reflections on Public Relations
	15
	Open book exam (100%)

	Communications Theory and Public Relations Practice 
	15
	Case study analysis of a campaign (40%) 

Production of a media relations campaign strategy and suitable media relations materials (60%)

	Social Research Methods
	15
	Group online discussion examining research approach of published research (pass/fail)

Group practical research exercises (67%)

Research proposal (33%)



	Strategic PR Planning
	15
	5,000 word assignment, involving the planning and evaluation of a campaign strategy, based on a case study (100%). 

	Internal Communications
	15
	Case study (50%) 

Individual essay (50%) 



	Public Affairs
	15
	 Analytical case study report I: actors and media strategies (1500 words) (45%)

Short analysis engages with values of philosophy: introduction to discourse analysis (500 words) (10%) 

 Analytical case study report II: discourse(s) (1500 words) (45%)



	Professional Development Through Work Based Learning
	30
	Portfolio contribution (50%)

Framework for analysis and organisational analysis (50%)

	Dissertation
	60
	12,000 word dissertation (100%)


As well as providing for formative assessment, most modules incorporate two elements of summative assessment, to allow for feedback on student progress at an interim stage in the module.  .

All assignment specifications are peer reviewed by the programme teams before distribution to students.

The postgraduate marking scheme is available in QMU’s full Taught Postgraduate Regulations (http://www.qmu.ac.uk/quality/gr/default.htm#regs ). 

15. Programme structures and features, curriculum units (modules), credits and award requirements (including any periods of placement)
	Semester 1(Sep-Jan)
	Semester 2 (Jan-May)
	Semester 3 (Jun-Oct)

	Critical Reflections on Public Relations (15 credits)
	Strategic PR Planning (15 credits)
	Dissertation (60 credits)

	Communications Theory and Public Relations Practice (15 credits) 
	Internal Communications (15 credits)
	

	Social Research Methods (15 credits)
	Public Affairs (15 credits)
	

	Professional Development through Work Based Learning (30 credits) 
	


For the Award of Postgraduate Certificate students will study four of the following modules:

	Modules
	Credit Rating

	Critical Reflections on Public Relations
	15

	Communications Theory and Public Relations Practice
	15

	Social Research Methods
	15

	Internal Communications
	15

	Strategic PR Planning
	15

	Public Affairs
	15

	Total credits required for this award
	60


For the Award of Postgraduate Certificate in Public Relations students must study the following:

	Modules
	Credit Rating

	Critical Reflections on Public Relations
	15

	Strategic PR Planning
	15

	Two of the following 15 credit modules:
	

	· Communications Theory and Public Relations Practice 
	30

	· Internal Communications
	

	· Public Affairs
	

	Total
	60


For the Award of Postgraduate Diploma in Public Relations students must study the following:

	Modules
	Credit Rating

	Critical Reflections on Public Relations
	15

	Communications Theory and Public Relations Practice
	15

	Social Research Methods
	15

	Internal Communications
	15

	Strategic PR Planning
	15

	Public Affairs
	15

	Professional Development through Work Based Learning
	30

	Total credits required for this Award
	120


CIPR Diploma graduates can attain the Award of Postgraduate Diploma in Public Relations having successfully studied the following:

	Modules
	Credit Rating

	Communications Theory and Public Relations Practice
	15

	Social Research Methods
	15

	Internal Communications
	15

	Professional Development Through Work Based Learning (50%)
	15

	Public Affairs
	15


CIPR Diploma graduates can attain the Award of MSc Public Relations having successfully studied the following:

	Modules
	Credit Rating

	Communications Theory and Public Relations Practice
	15

	Social Research Methods
	15

	Internal Communications
	15

	Public Affairs
	15

	Professional Development Through Work Based Learning (50%)
	15

	Dissertation
	60


The 30 credit Professional Development Through Work Based Learning module requires students to apply and reflect on the knowledge they have gained on the programme in a work based situation.  Students who are currently employed in a public relations role will normally undertake this in their own workplace.  Other students will normally be expected to undertake a 20 day placement.  
16. Criteria for admission

Students will normally possess an honours degree or equivalent from a relevant subject area (eg Arts, Humanities or Social Sciences).  Students without traditional honours degrees may be admitted (subject to interview) to the programme if they have other relevant qualification and appropriate work experience.  For students who first language is not English IELTS 6.5 is required.  Students may be subject to an admission interview (Face to face or mediated) to judge their qualifications and/or experience, motivation and ability to learn independently. 

University Admissions Regulations apply.  These can be found on the QMU Quality website: http://www.qmu.ac.uk/quality/documents/Admission%20July%202007.doc
Disabled students are encouraged to apply; section 7 of the above regulations sets out the conditions of support offered.

17. Support for students and their learning
QMU programmes normally provide the following student support:

· Personal Academic Tutors

· Personal Development Portfolios

· Student handbooks

· Access to Student Learning Services, Library and IT support
· Access to Student Services: careers, counselling, disability advice

· Representation through Student-Staff Committees

18.
Quality Assurance arrangements
This programme is governed by QMU’s quality assurance procedures. See the QMU website for more detail: http://www.qmu.ac.uk/quality/
Programme 
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