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Where appropriate outcome statements have be referenced to the appropriate Benchmarking Statement (BS)

	1
	Awarding Institution
	Queen Margaret University

	2
	Teaching Institution
	Queen Margaret University

	3
	Professional body accreditation
	N/A

	4
	Final Award

	BA (Hon) Public Relations & Marketing

	
	Subsidiary exit awards
	Certification of Higher Education (level 7)

Diploma of Higher Education (level 8)

BA Public Relations & Media (level 9)

	5
	Programme Title
	BA (Hon) Public Relations & Marketing

	6
	UCAS code (or other coding system if relevant)
	

	7
	SCQF Level
	10

	8
	Mode of delivery and duration
	Full time 4 years (Part time 8 years)

	9
	Date of validation/review
	20/4/09


10. Educational Aims of the programme
The Educational aims of the programmes are to produce graduates who:

I. have an informed, critical and creative approach to understanding media and film in contemporary society;

II. have an informed, critical and creative approach to their own forms of media, communicative and expressive practice;

III. are enabled to meet the challenges of employment (including self-employment) in a society in which the creative industries play a central role

11. Benchmark statements/professional and statutory body requirements covered by the programme

QAA Benchmark Statement for Media, Culture and Communication (revised 2008)

12. Learning Outcomes of the Programme

Knowledge and understanding

On completion of the programme, students will have gained knowledge and understanding of:

A. Communications, culture and society

Graduates of programmes in these fields will demonstrate knowledge and

understanding drawn from the following:

· an understanding of the roles of communication systems, modes of representations and systems of meaning in the ordering of societies

·  an awareness of the economic forces that frame the media, cultural and creative industries, and the role of such industries in specific areas of contemporary political and cultural life

· comparative understanding of the roles that media and/or cultural institutions play in different societies

· an understanding of the roles of cultural practices and cultural institutions in society

·  an understanding of particular media forms and genres, and the way in which they organise understandings, meanings and affects

· an understanding of the role of technology in terms of media production, content manipulation, distribution, access and use

· an understanding of new and emergent media forms and their relation both to their social context and to earlier forms

· an understanding of the ways in which participatory access to the central sites of public culture and communication is distributed along axes of social division, such as disability, class, ethnicity, gender, nationality, and sexuality

· an understanding of the dynamics of public and everyday discourses in the 

· shaping of culture and society

· an understanding of the ways in which different social groups may make use of cultural texts and products in the construction of social and cultural realities, cultural maps and frames of reference.
Histories

Graduates of programmes in these fields will demonstrate knowledge and

understanding drawn from the following:

· an understanding of the social, cultural and political histories from which different media and cultural institutions, modes of communication, practices and structures have emerged

· a historically informed knowledge of the contribution of media organizations to the shaping of the modern world

· an understanding of the interconnectedness of texts and contexts, and of the shifting configurations of communicative, cultural and aesthetic practices and systems

· an understanding of the history of communication and media technologies, and a recognition of the different ways in which the history of, and current developments in, media and communication can be understood in relation to technological change

Processes and practices

Graduates of programmes in these fields will demonstrate knowledge and

understanding drawn from the following:

· an understanding of the processes linking production, distribution, circulation and consumption

· an understanding of the processes, both verbal and non-verbal, whereby people manage communication face to face and in the context of real and virtual groups and/or communities

· an understanding of key production processes and professional practices relevant to media, cultural and communicative industries, and of ways of conceptualizing creativity and authorship

· an understanding of professional, technical and formal choices which realise, develop or challenge existing practices and traditions, and of the possibilities and constraints involved in production processes

· a knowledge of the legal, ethical and regulatory frameworks that affect media and cultural production, manipulation, distribution, circulation, and consumption

· an understanding of how media, cultural and creative organisations operate, communicate and are managed

· an understanding of how in creative industries individuals, or collaborative project-oriented teams, are formed, operate and complete their work

· an understanding of the material conditions of media and cultural consumption, and of the cultural contexts in which people appropriate, use and make sense of media and cultural products

· an awareness of how media products might be understood within broader concepts of culture.
Forms and aesthetics

Graduates of programmes in these fields will demonstrate knowledge and understanding drawn from the following:

· an insight into the cultural and social ways in which aesthetic judgements are constructed and aesthetic processes experienced

· an understanding of the narrative processes, generic forms and modes of representation at work in media and cultural texts

· an understanding of the ways in which specific media and their attendant technologies make possible different kinds of aesthetic effects and forms

· an understanding of the audio, visual and verbal conventions through which sounds, images and words make meaning

· an understanding of the ways in which people engage with cultural texts and practices and make meaning from them.

Culture and identity

Graduates of programmes in these fields will demonstrate knowledge and

understanding drawn from the following:

· an understanding of the ways in which identities are constructed and contested through engagements with culture

· an understanding of how disability, class, ethnicity, gender, religion, nationality, sexuality and other social divisions play key roles in terms of both access to the media and modes of representation in media texts

· an insight into the different modes of global, international, national and local cultural experience and their interaction in particular instances

· an understanding of the ways in which forms of media and cultural consumption are embedded in everyday life, and serve as ways of claiming and understanding identities

B. Skills of intellectual analysis

Graduates will demonstrate the ability to:

· engage critically with major thinkers, debates and intellectual paradigms within the field and put them to productive use

· understand forms of communication, media and culture as they have emerged historically and appreciate the processes through which they have come into being, with reference to social, cultural and technological change

· analyse closely, interpret and show the exercise of critical judgement in the understanding and, as appropriate, evaluation of these forms communication

·  develop substantive and detailed knowledge and understanding in one or more designated areas of the field

· consider and evaluate their own work in a reflexive manner, with reference to academic and/or professional issues, debates and conventions.
Research skills

Graduates will demonstrate the ability to:

· carry out various forms of research for essays, projects, creative productions or dissertations involving sustained independent enquiry

· formulate appropriate research questions and employ appropriate methods and resources for exploring those questions

· evaluate and draw upon the range of sources and the conceptual frameworks appropriate to research in the chosen area

· draw on the strengths and understand the limits of the major quantitative and/or qualitative research methods, and be able to apply this knowledge critically in their own work

· draw and reflect upon the relevance and impact of their own cultural commitments and positioning to the practice of research

· explore matters that may be new and emerging, drawing upon a variety of personal skills and upon a variety of academic and non-academic sources.

C. Media production skills

Graduates will demonstrate the ability to:

· produce work which demonstrates the effective manipulation of sound, image and/or the written word

· demonstrate competences in the chosen field of practice

·  manage time, personnel and resources effectively by drawing on planning, organisational, project management and leadership skills

·  produce work which demonstrates an understanding of media forms and structures, audiences and specific communication registers

· produce work which is informed by, and contextualised within, relevant theoretical issues and debates.

Creative, innovative and imaginative skills

Graduates will demonstrate the ability to:

· Be adaptable, creative and self-reflexive in producing output for a variety of audiences and in a variety of media forms

Skills of social and political citizenship

Graduates will demonstrate the ability to:

· critically appraise some of the widespread common sense understandings and misunderstandings of communications, media and culture, and the debates and disagreements to which these give rise

· analyse how media and cultural policies are devised and implemented, and the ways in which citizens and cultural communities can play a part in shaping them

· analyse the role which community and participatory media forms may play in

· contributing to cultural debate and contesting social power

· show insight into the range of attitudes and values arising from the complexity and diversity of contemporary communications, media, culture and society, and show capability to consider and respond to these.

D. Generic skills

 With varying emphasis, graduates in these subject areas will also be able to:

· work in flexible, creative and independent ways, showing self-discipline, self-direction and reflexivity

· gather, organise and deploy ideas and information in order to formulate arguments cogently, and express them effectively in written, oral or other forms

· retrieve and generate information, and evaluate sources, in carrying out independent research

· organise and manage supervised, self-directed projects

· communicate effectively in interpersonal settings, in writing and in a variety of media

· work productively in a group or team, showing abilities at different times to listen, contribute and lead effectively

· deliver work to a given length, format, brief and deadline, properly referencing sources and ideas and making use, as appropriate, of a problem-solving approach

· apply entrepreneurial skills in dealing with audiences, clients, consumers, markets, sources and/or users

· put to use a range of information communication technology (ICT) skills from basic competences such as data analysis and word-processing to more complex skills using web-based technology or multimedia, and develop, as appropriate, specific proficiencies in utilising a range of media technologies.

13. Teaching and learning methods and strategies

The programme adopts a blended learning approach with teaching and learning activities falling into the following categories, each of which is seen as best suited for particular types of learning:

· lectures

· seminars

· workshops

· directed learning, including peer group activities and the use of the virtual learning environment WebCT
· independent study
14. Assessment strategies

The programmes uses a mixture of formative and summative assessment on each module, and seeks to maximise formative assessment as much as possible through a variety of assessment strategies.  The programme is largely assessed through a variety of forms of coursework, including:

· Academic Essay

· Examination

· Seminar Presentation

· Research Report

· Electronic (WebCT) Posting

· Case Study

· Practical or creative product (in appropriate medium)

· Portfolio

· Dissertation

15. Programme structures and features, curriculum units (modules), credits and award requirements (including any periods of placement)
For the Award of BA (Hon) Public Relations and Marketing students will study the following:
	L1

	Introduction to PR

(20 credits)

	Media Relations (20 credits)

	Investigating Media Consumption

(20 credits)

	Markets & Customers (20 credits)

	Consumer Behaviour (20 credits)


	L1

					Marketing Dynamics (20 credits)


	L2

	Media Campaigning (20 credits)

	Foundation of Social Research (10 credits)

	Managing Resources (20 credits)

	Marketing in Practice (20 credits)


	L2

	Employee Communication and Dealing with Change (20 credits)

	Introduction to Critical Thinking (10 credits)

		Marketing Research (20 credits)


	L3

	Public Relations Theory

& Strategy (20 credits)

	Research in Media and Applied Communication (20 credits)

	Strategic Management (20)


	L3

	Persuasive Communication (20 credits)

	Marketing Planning (20 credits)

	Advertising & Marketing Communication (20 credits)


	L4

	PR Placement

(20 credits)

		Dissertation (40 credits)

	Strategic Market Management (20 credits)


	L4

		PR option:

1.PR & Activism

2.International PR

3. Rhetorical approaches to PR (20 credits)*

		Contemporary Issues in Marketing (20 credits)


	*Options to run twice every three years.



	


16. Criteria for admission

Entry requirements for the programme is as follows:


Scottish Higher: BBBC (228 UCAS Tariff points)
A Level: CCD (220 UCAS Tariff points) 

Special: 
A pass in English, Media Studies or Film Studies at Scottish Higher/A Level is preferred. SQA Advanced Higher and GCE A Level qualifications in appropriate subjects will be considered for credit purposes or for possible entry into Year Two of the course 

Access: 
We welcome applicants who have completed Access/Foundation courses or equivalent in Business, Arts, Humanities, Social Sciences, Film and television and certain Digital Media courses. See the QMU website for more detail: http://www.qmu.ac.uk/prospective_students/student_already.htm
17. Support for students and their learning
The programme provides the following student support:

· Personal Academic Tutors

· Personal Development Portfolios

· Student handbooks

· Access to Student Learning Services, Library and IT support
· Access to Student Services: careers, counselling, disability advice

· Representation through Student-Staff Committees

18.
Quality Assurance arrangements
This programme is governed by QMU’s quality assurance procedures. See the QMU website for more detail: http://www.qmu.ac.uk/quality/
Programme 
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